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President’s Column
by Jim Zaleski

I just returned from Wichita, Kansas where I gave
fishing seminars at the Cabelas. A couple hours of
driving, but I was lucky enough to have my wife go with
me, so when I was done we could have a nice evening
together. It was a nice couple of days and when I am not on the water competing, I
would rather be doing nothing other than sharing those experiences either on the
radio or in seminars.
I explained to her that as soon as I got home I had to get working on my column
since I had already delayed this issue a few days. So there I was sitting, trying to think
of some profound way to write this column and tie in my great weekend of
introducing people to the sport of tournament bass fishing.
Of course in my article I wanted to expound on the wonderful organization we have
and what makes us so much more special. But writers block had set in and best I tried
not even Johnnie Walker could kick start my four stroke brain.
So in walks my wife, a micro fiber towel in hand, and she drops it on the desk beside
me. A simple rhetorical question of “do you know what this is?” accompanied the
towel drop. Far to simple to answer straight out. Right? Well upon closer inspection
it was not the towel she was referring to but the small brown particles attached to the
towel.
Unfortunately, I recognized the small specks more quickly than I wanted to admit
and muﬄed under, my breath, “what is that?” Looking up from my computer screen
to a scowl and squinted eyes, then back to the brown specks. “What happened, I
sheepishly asked?” Already knowing the answer.

continued on page 11……
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Executive Director’s
Message
by Mark C. Smith
Well, here it is mid-April already and the Annual
Mega-Media Cast and Blast is fast approaching. This
years event is shaping up to be another great one
with the cooperation and hard work of our Corporate
Member sponsors and of course our awesome hosts at Mercer, Wisconsin. Wisconsin has
always been a tough choice for Cast and Blast due to the fact that the turkey hunting licenses
are NOT over the counter and hunters are subjected to a drawing process. Despite that fact,
each and every participant that applied actually got a tag!!
This is also the time of year that I will be sending out RFP’s for the 2018 Annual Conference,
as well as, the 2017 Cast and Blast. If any of you have suggestions for potential hosts for either
event please let me know as soon as possible. Regarding the Cast and Blast, keep in mind that
we are no longer requiring that the host location have turkey hunting licenses “over the
counter”, as a matter of fact, we are open to anything that would qualify as “Blast”…..hog
hunting, prairie dogs, or any other type of shooting event. Hopefully this will create
opportunities for CVB members that have been unable to bid in the past, and will open the
door to new and exciting places for our Media Members.
AGLOW Director Dan Stefanich, Lindsay Bocos from Memberclicks, and I have been
working since the first of the year to get the new AGLOW website and membership
management program up and running. As of today, all of the Corporate Member database and
the Media Member database has been converted into the updated format and has been
integrated into the new system. We are still working on applications, registration forms, and
the payment processing functions. We are starting the see light at the end of the tunnel! If
things continue to progress at this rate, we should be up and running in time to process
registrations for the Annual Conference, which usually begin in June.
I have started to put together programming for the Annual Conference. To make it more a
enjoyable and meaningful experience I would love to have your input regarding topics for the
“Learn It-Do It” sessions and keynote speakers. I can be emailed at aglowoutdoors@gmail.com
or 877-472-4569 both work pretty well (even when the oﬃce temporarily moves to Port Lions,
Alaska several times a year!)
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Nominate your local High School Outdoor Club
by Don Dziedzina
High schools are getting involved in outdoor sports and it’s a fast growing segment within the
outdoors industry. Fishing, archery and the shooting sports can all be found in our high schools
these days. As of late, you may have seen many mentions of high school sporting clays, trap
and skeet clubs in social networks.
For the past three years AGLOW has made a $500 grant available within our budget to be
awarded to a High School team or club that exhibits an effort to promote an outdoor sport within
the school and do public service within the community. We’ve had some fantastic and deserving
clubs receive this award.
This grant will be awarded to one club or team and you are being asked to make a nomination.
It’s simple.
Continued on Page 5…

2015 AGLOW High School Grant winners
Hindsdale South High School Fishing Team
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Nominate your local High School Outdoor Club for
the AGLOW $500 High School Grant
Continued from page 4…

With a little research on your part, see if there is a local high school club
that is involved in fishing, archery, shooting sports. Send a simple email
telling the grant committee a few bits of information. Make your nomination
by telling what they do and how they give back to their school and
community with public service. You don’t have to write a book as only a few
paragraphs will do.
It cannot be argued that our teens today are being taught about sports
that they can use their entire life. Football, baseball, basketball, etc., are
sports that after awhile can be enjoyed only by watching them on TV. But so
many outdoor sports have no boundaries and can be enjoyed forever. We
want you to nominate a deserving team or club who best promotes the fun,
safety and conservation aspects of our traditional outdoor sports.
Members who would like to nominate a team or club should author a
nomination letter telling this committee why the team or club being
nominated is deserving of the $500 grant. The more details the better. Also
please include not only the team/club name, but also the name and contact
information (address, email, and phone) of the head coach, leader or
organizer.
Based upon your write-up of the nominee, all members of the grant
committee will vote to select a winner. Once a team is selected the
information will be submitted for approval at the AGLOW Board of Directors
meeting in September. The award will be presented shortly thereafter.
As outdoor communicators, it’s a good thing for us to be able to help
those who are helping our high school-aged young people gain a personal
connection and appreciation of our great outdoors.
Send your nomination to iloutdoors@comcast.net by June 30, 2016

HORIZONS

5

Association of Great Lakes Outdoor Writers

April 15, 2016

Tourism
Trends
with Bob Holzhei
Bidding a Future
AGLOW Conference?
Over the years I’ve observed many presentations to host a
future AGLOW conference. The successful candidates have
built a continuing relationship with the membership, corporate
clients and tourism professionals. I’ve felt bad to see a CVB present, not chosen, and to not
return to bid again the next year. Remember the CVB director has to answer to the board of
directors.
There are a variety of opportunities to become involved in AGLOW, and the stepping
stones lead to hosting a conference. The opportunities to place your CVB in a strategic place
to host a future conference include:
1. Host a FAM for a limited number of members. Remember you are the architect of
your proposal. How many offerings will be made? 2-4-6-8 etc. Will spouses be invited?
What will the application process include?
2. Some CVB’s host a mid-winter board meeting to get in line for a fall conference
bid.
3. CVB’s also bid a Spring Cast n Blast as a prelude to bidding a fall conference.
4. Submit a bid for an AGLOW conference and ask for help from past successful
conference bidders, our executive director, and as always I am happy to suggest strategies.
Practice, practice, and then practice your presentation until it becomes part of you.
Present in front of co-workers and ask for suggestions. The past winners of conference bids
do not fumble at the beginning of the presentation. They step into the circle of the BOD,
begin with a smile, establish eye contact and very confidently present paring the location to a
past AGLOW conference schedule. Don’t say, “I think you’ll enjoy having your conference
her,” but rather “I know this location is the right one for this group!”
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Tourism Trends
continued from page 6…..
KNOW THE COMPETITION and who else is bidding! Lake of the Woods MN hosted
AGLOW winter BOD meeting in February and won the bid for 2017. Pitch proximity, study
where a large number of members come from.
Prior to the conference send e-mail invitations to attend a hospitality suite and sign up for
a drawing. Prior to a presentation, the bidder has passed out items to BOD ranging from
portfolios/folders/three ring binders with bid info included. That allows the BOD to follow
the presentation on screen. Some presenters have BOD members put business cards in a
basket for BOD give away drawing at end of presentation. Announce what the prize is!
Match the presentation to the conference schedule, day by day. Google
www.aglowinfo.org and select the August issue of Horizons which has the conference
schedule.
Travel along with me as I take you on a virtual tour of our area; I assure you it’s only a
taste.

While it isn’t as much work
as planning a conference,
getting ready for an
AGLOW Cast and Blast is
serious business, just ask
Mercer Chamber of
Commerce Board members,
Vic Ouimette, Nancy
Lundquist, Lisa Heberling,
Sarah Palmero, Chamber
Executive Director Tina
Brunell, and yours truly!!
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How to be a Winner in the 2016 AwardsIn-Craft Competition
by Don Dziedzina
It’s getting to be that point in time where the information and rules
for the 2016 Awards-In-Craft competition come out. You’re
probably considering making an entry or two but yet wonder what
will takes to be a winner this year.
As one of the judges for the 2016 Awards-In-Craft competition, I’d like to share a few bits of
information that might help put you in the running.
First, however, let me tell you what I’ve learned as a judge over the past few years. Some
judges get some help from outsiders to select winning submissions. That’s a good idea
and I have helpers myself. Your submission is being judged by someone who is a reader,
listener, or viewer, not a peer. On top of that, our helpers don’t know you and it surely
eliminates any bias.
If you’ve attended the Awards-In-Craft presentations at our fall conferences you may have
wondered how does one person win so many awards while others may win one or maybe
none at all.
Let me use one member for an example. Dan Small of Dan Small Outdoors has won many
assorted awards over the years. I wasn’t afraid to ask Dan at one conference how he does
it. From that conversation, it became obvious how he makes this happen.
“I send in a heck of a lot of entries.”, Dan said.
It didn’t take much thought to agree with Dan. Here’s why.
The newspaper section is divided into a number of sections
•
Fishing,
•
Hunting,
•
Boating and boating safety,
•
Travel, RV use and camping,
•
Open outdoor topics, and
•
Newspaper Section/Page category.
Two submissions are allowed for each category in the Newspaper section alone, that
means that twelve entries can be submitted. The magazine, the electronic and
photography categories are all allow nearly the same in the number of entries for the
competition.
Dan is an outdoor communicator who is involved in newspapers, magazines, radio, and
television. And with that said, he does submit “…a heck of a lot of entries.” He sends in
nearly the max for each one. I am also not afraid to say that he’s good. He does his
homework and his work is near flawless. It’s evident that Dan puts in the time and effort to
produce a good product for his readers, listeners, and viewers.
Continued on page 9…..
HORIZONS

8

Association of Great Lakes Outdoor Writers

April 15, 2016

How to be a Winner in the 2016 Awards-In-Craft Competition
Continued from page 8….

With being a Newspaper judge for several years, it’s been unfortunate that several entries
had to be disqualified. Here are some reasons:
•
Late entries because they were received and even post marked after the due date
•
Too many entries for the category, e.g., submitting 3 or 4 for fishing or hunting where
the limit is 2
•
Incomplete or not submitting the entry form for each article
•
Articles published outside of the time period listed in the regulations
Please don’t think that this is being picky. It’s not at all. Actually, it’s being fair to all of
those who make an entry, be it one or dozens. The Awards-in-Craft rules are really very
simple and easy to follow by all.
You might think that getting one of the awards may be a bit like winning the lottery. But if
you don’t buy a ticket, it’s really hard to win. Many writers may not be in to Travel or
Camping. Most all seem to write about fishing or hunting. Competition is heavy in some
categories while light in others. Take that as a hint.
It’s important to say that in order to win, you have to be a good writer. One thing learned
about writing while in college was that first you need to gather the thoughts about the
piece. Then write the article or story on one day, put to bed, then re-read and edited the
next day or two days later if you can. Never write a column and submit it after typing the
last sentence. Your mind knows what you are saying or wants to say, but your written
words my not come out that way. Give the column some time so you forget what you
wrote. Go back to it tomorrow and see how you like it. Most likely you’ll make some
changes to clarify what you typed.
Finally, critique what you’re typing. How many times did you use the work “I”?
How many thoughts are in one sentence? How many thoughts are covered in the whole
column? A good rule of thumb is to stick to no more than 3 things in a column, much like
when you give a presentation before an audience. Don’t try to write 5 articles in one.
Did you use Spell Check and then re-read the piece looking for misspelled words or
grammar mistakes that were not caught? How many sentences are in a paragraph?
Check for run-on sentences.
It’s difficult to collect and save all of your columns for a year and select the right
ones to submit for the Awards-In-Craft competition. Before you submit a column, a photo,
TV or Radio Show, check it again. Read the story again, look at the photo, watch or listen
to the show and ask yourself if you are happy with it? Is it a winner?
Being a winner may take more effort than creating the entry. Take that effort and
you can be an AGLOW Awards-In-Craft winner too.
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A note from the 2015 AGLOW High School Grant winner’s coach Jim Bondi of
Hinsdale South High School to Don Dziedzina (AGLOW H.S. Grant Chair)
Hey Don, just wanted to touch base with a hi and thanks.
Here’s a pic from a tournament we were in yesterday (5th/15th out of 40 boats).
Of special note please look at the exceptionally nice PFDs my kids are
wearing. With the AGLOW grant that we were provided I was able to
purchase PFDs for our tournament team and have used the additional money
for supplies to run our pool sessions this spring (extra lures, plastics, etc. for
the kids to see/practice in our Friday pool sessions).
Just wanted to say thank you as you have provided a great amount of
resources to building our team and they are going to phenomenal use in our
program this year.
Thanks, hope you are well.
Jim Bondi
Health, Advanced Health & Technology Integration
Hinsdale South High School
HORIZONS

10

Association of Great Lakes Outdoor Writers

President’s Column

April 15, 2016

Continued from page 2

by Jim Zaleski

“Well it seems you washed a full bag of chewing tobacco, and put it through the dryer, where it
opened.” Was the answer. Hmmm, what to do now? Anyone reading this has undoubtedly
washed the occasional pocket knife or wallet. Yes we all know the clink, clink, clink in the
dryer that alerts us to the loose change or knife that has inadvertently, been left in a pair of
hunting pants or jeans. But a whole pouch of long cut chewing tobacco that decided to open in
the dryer was quite possibly going to be unforgivable.
I stood knowing my fate and said I would get right on it. “Nope,” came the answer, “I will clean
it up in the morning. Finish writing what your column, I know you are already late getting it
in,” was the answer as she walked away. Uhhh ok, “you sure,” I questioned? “Yes, just finish
what you need to so we can watch some TV tonight.”
We all have the wonderful opportunity to do what we love, we do it for love of the outdoors,
love of our life and love of this organization. But let’s not kid ourselves, we do what we do
because we are allowed to do it by those we love in our lives. So to all those that come to the
annual conference and attend our spouses events, WE THANK YOU. To those that share our
passions, or at least put up with us allowing us to be so passionate, we say WE THANK YOU.
It is because of your sacrifices that we get to be who we are. So to Michele, Jeannie, Rae, Peggy,
Carolyn, Lori and a host of others. Thank you.
We don’t say it often enough but if it weren’t for you we would not be able to be the outdoor
journalists we are, not only as individuals, but as AGLOW.
I know this is short but if you excuse me, I need to go clean out a dryer and hopefully not sleep
with my five dogs this evening. I do ask that active members read this column to their spouses.
Man or woman, please thank them for the support they give us every day so we are able to live,
breathe and be our passion that is AGLOW.
God Bless,
Jim Zaleski, president Association of Great Lakes Outdoor Writers.
Serving at the pleasure of the membership.
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New Products
NEW MIL-SPEC PISTOL CASE HITS
THE GOLDILOCKS ZONE
NEW FIELD LOCKER MEDIUM PISTOL CASE JOINS PLANO'S PREMIUM LINE OF FIREARMS CASES AND
PROVIDES "JUST RIGHT"-SIZED PROTECTION

Plano, IL (April 13, 2016) – In 2015, Plano® proudly introduced the Field Locker™ Mil-Spec
Case Series; considered by many to be the finest firearms cases ever engineered. The
robust series consisted of two pistol models, two long-gun models and a tactical model.
These cases were engineered and constructed to meet or exceed the exacting
requirements of the U.S. Military and law enforcement. Specifically, each of these five cases
were certified by an accredited test facility as meeting military specifications for immersion,
dust, vibration and transit drop per MIL-STD-810G.
For 2016, Plano announces the addition of the new Plano Field Locker Medium Pistol
Case to the acclaimed Field Locker line, providing a lighter and more compact partner to the
existing Large and Extra-Large Field Locker Pistol Cases.

If Goldilocks had a pistol, her story
with the three bears may have had a
totally different ending. More
importantly, however, we’re pretty sure
she would have been an enthusiastic
supporter of the new, “just right”-sized
Plano Field Locker Medium Pistol
Case. You will be, too. They’re
available now. Learn more at
www.planomolding.com.
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New Products
WILDGAME INNOVATIONS NEW CLOAK™ 6
•
Model: K6i2
•
UPC: 6-16376-50810-3
•
6 MP IR HD LED Digital Scouting Camera
•
24-pc. High Intensity LED Infrared Flash
•
One-Second Rapid Trigger Speed
•
Still Photo and 30-second Video Capability
•
Flash Range to 60 ft.
•
Energy Efficient for Long-Term Use
•
Up to 32 GB SDHC Card (not included)
•
Uses 8 AA-Cell Batteries (not included)
Retail: $69.99

WILDGAME INNOVATIONS NEW CLOAK™ 6
LIGHTSOUT™
•
Model: K6B2
•
UPC: 6-16376-50811-0
•
6 MP Invisible LED Digital Scouting Camera
•
36-pc. High Intensity Invisible BLACK LED
Infrared Flash
•
One-Second Rapid Trigger Speed
•
Flash Range to 55 ft.
•
Still Photo and 30-Second Video Capability
•
Energy Efficient for Long-Term Use
•
Up to 32 GB SDHC Card (not included)
•
Uses 8 AA-Cell Batteries (not included)
•
Includes Bungee Cords
Retail: $79.99
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New Products

Oceanside, California, April 5, 2016 – Hobie® has done it again. They have married their
renowned MirageDrive® pedal system with 65 years of boardsports expertise to create a
totally new kind of Hobie fun. Introducing the world’s first Mirage stand up pedal boards:
Hobie Mirage® Eclipse 10.5 and Hobie Mirage Eclipse 12. It will now be just as easy for fun
seekers to stand on the board and pedal with the new MirageDrive as it has been for Hobie
kayakers to pedal the original MirageDrive. Using these boards is as intuitive and stable as
walking. Step on and go – no seat, paddle or overboard splashes required. The audience?
Anyone seeking a fun and easy way to play on the water, those who enjoy fitness outside
the gym, and resort and tour operators who wish to offer their guests a great new
experience. And - the Eclipse is sized right for storage and portability on cars, sailboats and
powerboats.

Continued on Page 15……..
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“Inventing new ways to enjoy the water is a way of life at Hobie. Company namesake Hobie
Alter created the modern fiberglass foam core surfboard and the iconic Hobie Cat sailboat,”
commented Doug Skidmore, president of Hobie. “His creative spirit inspired the MirageDrive
hands-free pedal drive that revolutionized both recreational kayaking and kayak fishing.
Now that same technology is launching a new category of Mirage Standup.”
Jim Czarnowski, Hobie’s Director of Engineering, describes the MirageDrive as “the heart of
the Eclipse.” The engineering is simple. A natural stepping motion cycles the large topside
pedals connected to powerful underwater fins that efficiently power the Eclipse as slow or
fast as desired. The fins fold against the board for shallow water and beach landings.
The high strength advanced composite epoxy hull harnesses decades of Hobie boardsports
heritage for its quick displacement design. The graceful bow pierces the water, enhancing
speed and glide. The square tail and flat bottom add to the board’s quiet, stable ride.
The steering controls on the graceful aluminum alloy handlebar could not be simpler.
Squeeze the right caliper, go right. Squeeze the left caliper, go left. The handlebar adjusts
from 36 to 43 inches high to accommodate a range of rider statures from kids to tall adults.
The rudder offers pinpoint stand up control unique to the Eclipse. It kicks up in shallow
water and can also lock into place for improved tracking when the Eclipse is used as a
traditional SUP – just one alternative way to enjoy this board for upper body fitness
paddling.
Large EVA deckpads provide carefree, high-traction footing and enhanced comfort for allday rides. There is plenty of room for extra gear or the family dog to perch on the stern.
Cargo Bungees® on the aft deck secure gear.
Eclipse accessories include a protective board bag and a cart that makes transportation to
and from the water a breeze. A cup holder and universal phone mount are available to keep
riders refreshed and ready to capture every memory.
MSRP: Hobie Mirage Eclipse 10.5, $2499; Hobie Mirage Eclipse 12, $2599. Each size comes in two
colors: Solar (yellow) and Lunar (blue). They will be available later this spring at Hobie dealers
around the world.
Since	
  1950,	
  Hobie	
  has	
  been	
  in	
  the	
  business	
  of	
  shaping	
  a	
  unique	
  lifestyle	
  based	
  around	
  fun,	
  water,	
  and	
  
innova>ve	
  quality	
  products.	
  From	
  their	
  worldwide	
  headquarters	
  in	
  Oceanside,	
  California,	
  Hobie	
  Cat	
  Company	
  
manufactures,	
  distributes,	
  and	
  markets	
  an	
  impressive	
  collec>on	
  of	
  eco-‐sensi>ve	
  watercraF,	
  with	
  subsidiaries;	
  
Hobie	
  Cat	
  Australasia,	
  in	
  Huskisson,	
  NSW,	
  Australia	
  and	
  Hobie	
  Cat	
  Europe,	
  in	
  Toulon,	
  France	
  and	
  independent	
  
distributors;	
  Hobie	
  Kayak	
  Europe	
  and	
  Hobie	
  Cat	
  Brasil.	
  These	
  products	
  include	
  an	
  ever-‐expanding	
  line	
  of	
  
recrea>on	
  and	
  racing	
  sailboats,	
  pedal-‐driven	
  and	
  paddle	
  sit-‐on-‐top	
  recrea>on	
  and	
  ﬁshing	
  kayaks,	
  inﬂatable	
  
kayaks,	
  ﬁshing	
  boats	
  and	
  stand-‐up	
  paddleboards	
  and	
  a	
  new	
  category	
  of	
  Hobie	
  Mirage	
  Standup	
  pedalboards,	
  
plus	
  a	
  complementary	
  array	
  of	
  parts	
  and	
  accessories.	
  www.hobiecat.com	
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PLANNING AN OUTDOOR FISHING
EXPEDITION?
DON’T MISS ANGLINGBUZZ TV

AnglingBuzz TV is the lead-in to every Monday evening Twins game.

Brainerd, MN April 13, 2016—From the award-winning creators of Lindner's Angling
Edge, AnglingBuzz TV is teaming up with Mills Fleet Farm to create a fastpaced, up-to-the-minute fishing update from the Upper Midwest—Minnesota,
Michigan, North and South Dakota, Wisconsin. Premiering May 2, 2016 on Fox
Sports North and Fox Sports Wisconsin. AnglingBuzz will air numerous times each
week to reach anglers throughout the region. The groundbreaking 13-week series
will be the lead-in to the Minnesota Twins broadcast on Monday evenings.

•
•
•
•
•
•
•

WHAT TO EXPECT?
Timely Fishing Strategies
Up-to-the-Minute Fishing Reports
Highlight Fishing Destinations
Hot Tips & Angling Info
Cool New Products
Tournament & Fishing News
GIANT FISH!

Featuring state-by-state fishing reports from big-name, legendary anglers — all top
experts in their field, AnglingBuzz will zero in on all facets of fishing on lakes,
rivers, streams and reservoirs. Chasing walleye, large and smallmouth
bass, crappie, bluegill, perch, pike, musky, trout, sturgeon, salmon and even catfish
—AnglingBuzz is designed to keep you in the loop on what’s happening NOW.
And if you miss us on TV, check us out on the web anytime at: AnglingBuzz.com.
AnglingBuzz is produced by Lindner Media Productions - the standard for cuttingedge fishing trends and TV production for over 45 years.
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