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 This is our quarterly HORIZONS two months out 
from the scheduled 2020 AGLOW conference in Gaylord, 
Mich. Details continue to evolve as this goes to press, but 
thankfully our BETWEEN updates coming out every two 
weeks will keep members informed. 
 Speaking of which, as editor, I’ll do my best to keep 
members apprised on what’s going on in and around 
AGLOW’s world….and rely on our field staff to keep the rest 
of us informed on any AGLOW-related news. 
 Oh! You didn’t know we have “reporters” out and 
about. Yup, over 300 of them! That’s the number of members 
we send our newsletter to via the bi-monthly updates and our 
quarterly HORIZONS. 
 That’s my round-about way of saying that I rely upon 
you to send information about any AGLOW-related 
announcement you’d like to share. Any good news for, or 
about, our members can and should be shared.  
 I remind our corporate members, too. Any new/
updated product/service information is a perfect fit as well. 
 Special thanks to all the contributors to this issue: 
Shelly Crant, Glenn Hegeland, Dave Barus, Joe Henry, Scott 
Croft and Anthony Larsen. Thanks, too, to those who 
submitted photos for our pleasure - OK, go ahead and call it 
the cute kid picture issue! 

 As I always say at the close of my outdoor columns: 
“Be Smart; Be Safe; Have Fun out there!”
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The Rewards Will Be Worth It 

The rewards will be worth it. 

A ll indicators point to the Association of 
Great Lake Outdoor Writers conference 
having a successful outcome this year. 

Precautions are being taken so that everyone can 
steer clear of the Covid-19 and while the con-
ference will be condensed due to the virus, the 
near-completed program looks like a great one. 
 The focus on this conference will be get-
ting everyone outdoors as much as possible. 
There are going to be some tremendous pre- and 
post-conference trips on the docket and some of 
the learn-it sessions will have members taken 
out on the grounds to sample equipment. It’s 
sure to be a jam packed week full of opportuni-
ties.  
 If there is one huge negative to the 
Covid-19 it is many of our corporate and Con-
vention and Visitor Bureau members are having 
their budgets cut dramatically. Even then, there 
are many that will still be attending because 
they understand how important this conference 
is to maintain their relationships with the com-
municators that help promote their product or 
their vacation destination. 
 With that in mind I believe it is impera-
tive the active members who attend the confer-
ence use all the communications options they 
have at their disposal to promote those that are 
actively supporting the organization.  I urge all 
attending active members to be at the sessions 
where our supporting members are displaying 
their product or service and use every social  

media outlet available to get the word out; im-
mediately. I want to see the social media en-
gines burning up from all the posts that come 
out of this conference. 
 I guess what I’m stressing here is that, 
IT’S PAYBACK TIME!  In all the years I have 
attended AGLOW conferences (since 1987 I’ve 
missed only one) I have never paid for a meal. 
The supporting members sponsor our contests 
and events and many active members leave the 
conference with a pile of free samples to test 
and communicate about later. The auction sup-
port and the shooting day as well as the hospi-
tality suites and receptions are all covered by 
the Corporate and CVB members. Now is the 
time for all active members to pull together and 
jump on the bandwagon to actively support our 
corporate members in a tremendous fashion. 
 There is one other conference priority I 
would like to mention regarding pre-and post-
conference opportunities. The event hosts work 
extremely hard to get individuals involved that 
can highlight the region and make sure members 
have the possibility to sample what the area has 
to offer.  Too often active members book a trip 
and then cancel last minute for no good reason. 
I am looking at options to curtail this practice 
and if anyone has ideas on how to cut down on 
last-minute cancellations shoot me an email. I’m 
looking for solutions. 
 A big thanks to all who have been work-
ing hard to make the conference happen. This 
has been a tough year for many, but the rewards 
will be worth it. 

 

HORIZONS - JULY 2O2O  3

From the Board President - Tim Lesmeister:



ASSOCIATION OF GREAT LAKES OUTDOOR WRITERS

 

Things have not slowed here at AGLOW head-
quarters.  As a matter of fact, it has been a 
blur of activity over the past several weeks.  

The 2020 AGLOW Conference at Gaylord, Mi-
chigan is on! 
 This Covid situation has taken its toll on 
every member of our organization in one way or 
another and it is time that we do something 
“normal”.  I am pleased and proud to say that we 
will likely be the only major outdoor communicator 
group to be able to pull off a conference this year.  
That is a testament to our awesome corporate, con-
servation and tourism members.  These things just 
do not run without cash and while our schedule has 
been shortened a bit and the budget altered to adapt, 
our sponsors have come through. 
 Paul Beachnau at Gaylord CVB and the 
folks at Tree Tops Resort have been very under-
standing and cooperative coming up with alterna-
tives to our typical conference schedule to make 
things work.   
 To say that money is tight for our Corporate, 
Conservation and Tourism members would be a 
huge understatement.  Some have suffered devastat-
ing losses that may never be recovered.   Yet, we 
have managed enough sponsorship to provide food, 
drink and programming for our conference.   
 It is imperative that our media members step 
up, like never before, in providing support to these 
sponsors.  Each sponsor is doing so at great sacrifice 
and need to see media production as a direct result 
of their participation in this event.  For many years 
our media members have been blessed with free 
product and merchandise, hunting trips, fishing trips, 
tours and excursions, not to mention the awesome 
meals, cocktail hours and hospitality rooms.  The 
AIC Awards, seminars and other conference pro-
graming throughout the years has also been a direct 
result of the generosity of our sponsors. 
 If you are a media member attending this 
conference I am asking you to reach out to each and 
every sponsor and ask what you can do to help.  
Facebook tags, Instagram & Twitter posts can all be  

done with very little effort.  Do them pre-confer-
ence, do them every day during the conference, do 
them in the days following the conference.   
 Write articles, blog posts and podcasts.  In-
terview the reps on hand and include them in the 
media you produce.  It is also most important to 
drop an email to these folks and let them know when 
and where you got the word out about them or their 
product.   
 Please do not be remiss in giving coverage 
to the Gaylord, Michigan area as well.  Sign up for 
some of the pre and post conference trips and find a 
story.  It is imperative that Paul and the Gaylord 
CVB see some good media production from our 
members.  Please do not let him down. 
 By the time you read this, conference regis-
tration will be open.  A question I have been fre-
quently asked is “What about Covid restrictions”.  
My answer is simple.  We will adhere to whatever 
the current Covid guidelines are in the state of Mi-
chigan at the start of the conference.  Tree Tops Re-
sort is a large facility with multiple indoor and out-
door venues capable of handling our crowd while 
still maintaining safe social distances. 
 And 
now for some 
news even big-
ger than our 
annual confer-
ence, I have 
become a 
grandfather for 
the first time! 
Elise Oona 
Rose Smith is in 
fact the most 
beautiful baby 
ever born, so no 
need to show 
pictures of other babies or even cute puppies for that 
matter.  I will be unimpressed.  
 I am looking forward to seeing you all in 
Gaylord! 
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A s seasoned members of 
the outdoor media, most 
of you have had the op-

portunity to reach out to a local 
tourism board for assistance with 
a story.  Under normal circum-
stances, there is a simple process, 
outlined below, for what we as 
tourism boards can do for you 
and what we need from you in 
return when you want to plan a 
visit.  These, of course, are not 
normal times.  Covid-19 has 
turned life upside down – but we 
are still here to help you. 

Normal times - Building Your 
Itinerary  
 When you reach out to a 
tourism board for assistance, the 
process starts with building an 
itinerary based on the story/sto-
ries you want to cover.  When 
you make contact for help, let us 

know what you want to accom-
plish and send links to your most 
recent work. We have a vetting 
process to make sure it’s a good 
fit for both of us.  
 While most tourism 
boards will host group media 
visits, our tourism office prefers 
to host media on an individual 
basis. We can connect you to 
local experts – guides, natural-
ists, historians, attractions – 
whatever fits your needs.  Re-
member to be as detailed as pos-
sible when outlining your needs 
and goals.  Do you want to catch 
snook or tarpon; from shore, boat 
or kayak; guided or unguided; 
looking for the off-the-beaten-
path wildlife walk; is there a fo-
cus for family/couple/multi-gen-
erational activities like shelling 
or dolphin tours (boat or jet ski); 
can there be a featured point on 
the accommodations?  You get 

the idea. When building your 
wish list, destination websites are 
a great source for ideas – so do 
your advance homework and get 
the most out of your experience. 

Accommodations 
 The key to our success is 
working closely with our ac-
commodations partners who un-
derstand the value of helping us 
host media.  Frequently, the loca-
tion and ambiance of our lodges 
and resorts will play an integral 
part to the experience.  What we 
can do for you – provide com-
plimentary accommodations (or 
worst-case scenario – a media 
rate) that enhance your experi-
ence.  What we need from you – 
if possible, please include infor-
mation about all of your hosts 
(attractions, guides, accommoda-
tions).        - continued next page 
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During your visit 
 Each tourism board has 
its own level of engagement once 
you are in destination.  Our VCB 
(Visitor & Convention Bureau), 
will have you fully prepared with 
a detailed itinerary including full 
contact information for your ac-
commodations and activities.  It 
is important that you keep your 
appointments as listed and if 
there are any changes that you 
need to make, please be courte-
ous and call both your scheduled 
contact and your VCB rep.  (A 
lot of work goes into these itin-
eraries and our partners are ex-
pecting you.)   
 Transportation is on your 
own as are most meals but we 
will meet with you for at least 
one breakfast, lunch or dinner 
during your stay and you will 
have our contact information to 
reach out to us with questions or 
challenges.  As we all know, the 
best laid plans can still go astray 
– weather always being a factor 
when you are outdoors – and we 
are ready to shift gears as neces-

sary – you just have to let us 
know. 

Resources 
 The local knowledge 
(resources, data, images) that we 
offer not only helps streamline 
your planning but can also be 
very useful in wrapping up the 
final details.  We are always 
happy to assist in fact checking 
and while we know most media 
like to provide their own images, 
we have an extensive library of 
photography and video available. 
We would all love to “cue the 
wildlife” – but with the very na-
ture of wildlife – dolphin playing 
in the wake of a boat, manatee 
feeding in the grass beds, osprey 
with a fish in its grasp – just 
doesn’t always happen.  But 
we’ve got you covered. 
Follow up 
 Please provide us with a 
copy of your piece once it ap-
pears.  While some tourism 
boards may have clipping ser-
vices to help them keep track of 
coverage, a lot do not and as a 
courtesy for providing your visit, 

it is very important to share the 
ultimate output. 

Covid-19 
 Needless to say, we are 
not currently hosting any media 
in destination.  But if you want 
to dust off and rework a previous 
visit, we can help with updates 
and images.  You can also visit 
our website (www.fortmyers-
sanibel.com) and under Media 
Central you will find our most 
recent press releases, story 
starters and our media kit.  You 
can also view virtual experiences 
(https://www.fortmyers-sani-
bel.com/visit/plan-your-trip/
fromhome/virtual-experiences) 
for inspiration. And most recent-
ly we have added our very own 
Shellcast (https://www.fortmy-
ers-sanibel.com/visit/editorial/
the-shellcast-podcast), a pod-
cast designed to bring The 
Beaches of Fort Myers & Sanibel 
right to you. Listen in, relax, 
soak up some virtual sun and 
hear what makes Southwest Flor-
ida so special. 

 

 The BoatUS Foundation for Boating Safe-
ty and Clean Water takes a look at where you can 
improve safety aboard:  
 Most boaters don’t like making mistakes, 
especially when it comes to safety. With the recent 
release of the U.S. Coast Guard’s 2019 Recre-
ational Boating Statistics, the BoatUS Foundation 
for Boating Safety and Clean Water recommends 
avoiding these three common boating mistakes to 
increase safety for all aboard. 
 1. Using your cellphone to make a call, 
check social media, use a non-boating app, send 
emails, watch videos or anything else that distracts 
you from safely operating your boat. This all adds 
up to operator inattention and improper lookout, 
which combined with operator inexperience, exces-
sive speed, and alcohol use rank in the top five pri-
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Do You Make These 3 Boating Safety Mistakes? 
Scott Croft/Boat US Foundation
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mary contributing factors in accidents. Just like you 
do in your car, stay off your phone or other portable 
devices. Boaters should learn the S.C.A.N. (Search, 
Concentrate, Analyze, and Negotiate) method to 
help you navigate safely and stay clear of other traf-
fic. 

70% of deaths occurred  
on boats where the operator  

did not receive boating safety instruction.  

 2. Not taking a boating safety course. 
Many boaters only learn about boating safety from 
family or friends, which may not be the best educa-
tion. Where instruction information was known, the 
2019 report notes that 70% of deaths occurred on 
boats where the operator did not receive boating 
safety instruction. Don’t wait until your state re-
quires boating safety instruction – taking a course  

 

now will improve your chance for a safe day on the 
water. The BoatUS Foundation offers the only free, 
NASBLA-approved online boating safety course 
for 36 states. 

  
 3. Allowing guests to consume unlimited 
amounts of alcohol aboard your boat, even if the 
captain is sober. Recreational vessels operate under a 
wide range of hazardous conditions from the hot 
blazing sun to wind-whipped waves kicked up by a 
late afternoon thunderstorm. All of these combined 
with alcohol create a challenge for the person at the 
helm, who is legally responsible for everyone 
aboard. Alcohol use is the leading known contribut-
ing factor in fatal boating accidents, and statistics 
show it may be better to save it for when you and 
your guests are safely back at the dock. 
  
Press Contact: D. Scott Croft, SCroft@BoatUS.com


Go ‘Timberbassing’ with Z-
Man’s® New All-Terrain Bladed 
Jig - Ultimate snag-resistant 
CrossEyeZ™ ChatterBait® 
emerges from bass pro David 
Walker’s workshop. -  

 The Z-Man CrossEyeZ 
ChatterBait - a highly-developed 
bladed jig built for true all-ter-
rain fishing in wood, emergent 
vegetation and anywhere else 
you want to throw it - has been  

developed entirely from the 
ground up, using totally cus-
tomized, deeply vetted compo-
nents. The CrossEyeZ Chatter-
Bait features its own unique,  
tournament-winning action and 
vibration; a high performance 
bladed swim jig whose blade, 
jighead, terminal connections, 
skirt and hook all work together 
in harmony.” 
 The CrossEyeZ features 
a totally adjustable, coated, mul-
ti-strand wire brushguard. Two 
coated wire guards in parallel, let 
the jig hook ‘split the uprights’ 
for easy hook sets as the guard 
compresses - and deflects cover 
like a dream.  it’s adjustable, 
you can bend it down so the 
wires barely cover the hook 
point, or you can spread them 
wide apart for enhanced protec-
tion around super heavy brush. 
You can re-bend the guard over 
and over again without the wires 

breaking off. This really is the 
u l t i m a t e C h a t t e r B a i t 
brushguard.” 
 Other features include: a 
direct blade-to-jighead connec-
tion that gives the blade freedom 
of movement; a subtle body roll 
that activates the soft ElaZtech® 
trailer; custom forged 5/0 
O’Shaughnessy hook;  F o r 
more info: www.zmanfishing.-
com

Galco introduces holsters for the 
Kimber K6S revolver with 4” bar-
rel: 
 Combat Master™ - a 
professional-grade belt holster 
constructed of premium saddle 
leather and hand-molded by our 
experienced craftsmen. The tra-
ditional high-riding pancake-
style design places the belt slots 
on either side of the holster, 
pulling the handgun tight to the 
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body and making defensive 
handguns disappear.  
 DAO™ - a versatile, 
premium saddle leather belt hol-
ster, worn strong side or cross-
draw; employs a traditional re-
tention strap for simplicity and 
security in the field. Large poly-
mer tab aids in snapping and un-
snapping with a gloved hand.  
 Phoenix™ - belt holster 
with stitched sight rails protect 
both leather and sights; rein-
forced thumb break retention 
strap secures the revolver in the 
brush while offering a very swift 
draw.  
 Miami Classic II™ car-
ries the revolver and two speed-
loaders horizontally, for a fast 
and natural grasp when drawing 
the gun or spare ammo. The har-
ness straps measure 1 1/2" at the 
shoulders, distributing weight 
while also remaining conceal-
able. The four-point harness piv-
ots independently for superior 
comfort with almost every body 
size and shape.  
 Contact: Mike Barham, 
M e d i a & P R M a n a g e r : 
mikeb@galcousa.com. 


Prois Introducing New Greann 
HEATED VEST! -    
Engineered to enhance your per-

formance in the field! The Gre-
ann heated vest features unde-
tectable carbon fiber heating el-
ements across chest, kidneys, 
and base of neck for constant, 
efficient heat. 3 heat settings.   
 Made to wear close to 
the skin, just over your base lay-
ers.  Fabric wicks to reduce 
moisture. Includes one re-
chargeable 7.4V Lithium-ion 
battery (approximately 6 hours 
of battery performance on low 
setting generating 100-degrees of 
heat) and one wall charger. 
 Available in August, 
2020. 

Harnesses Power of the Sun 
with Newest Red Dot Offering 

 Battery power with the 
failsafe capabilities of solar 
power - Introducing the Sight-

mark Element Mini Solar 
( S M 2 6 0 4 1 ) r e d d o t . T h e 
1x28mm Element Mini Solar is a 
compact sight  combining effi-
cient solar cell technology with 
additional battery power to de-
liver a clear 3-MOA red dot in 
virtually any environment. 
 The Element Mini Solar 
runs off of a single CR2032 bat-
tery with the option of switching 
to solar power utilizing the pow-
erful solar cells atop the optic. 
The innovative Eclipse Light 
Management System is an auto 
brightness system, tuning the red 
dot reticle brightness to the best 
setting for the amount of light in 
your environment.  
 Ideal for use on MSR 
platforms to tactical shotguns, 
the Element Mini Solar features 
an absolute cowitness mount 
with adjustable height, protective 
adjustment caps (doubles as tools 
for making windage/elevation 
adjustments), manual digital 
switch brightness controls; user-
friendly hinged battery door so 
you don’t accidentally lose parts 
when changing out the battery. 
Element Mini Solar red dots also 
include a low picatinny mount.-
Media Contact: Media Relations: 
mediarelations@sightmark.-
com 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2020 
AGLOW 

Conference 

September 14-16 

Gaylord, Michigan 

REGISTRATION  
IS NOW OPEN!
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How to propose a book 
 to a publisher 

Glenn Hegeland 

There essentially are three ways you can pub-
lish a book: 
 1) DIY, with you writing the book, paying 

for the printing and other expenses, you developing 
a market plan, and you selling the book.  I prefer this 
because I've done a lot of it in magazines and books. 
 2) Contract with an agent to find an interest-
ed book publisher; they can take a chunk out of cre-
ated sales, but they can also find a publisher that you 
might now 
 3) Sort of a hybrid of the two, where you 
develop a book idea and try to find a book printer, 
who will tell you what he requires from you for fi-
nancial backing and marketing because he's not go-
ing to foot the bill.  Hmmmm. 
 Book publishing is tough.  Too many people 
today want to watch it and be told about it, whatever 
'it' may be.  I firmly believe that the tighter the fo-
cus, the narrower the scope, the better chances you 
may have in reaching and selling to the hardest sec-
tion of a hard-core market.   
 Remember that a title that says "All 
About ...." is just another way of saying "Not much 
about anything".  A tightly focused book of less than 
140 pages will do better than a more broadly-based 
title of 250 pages.  One of my best-selling titles has 
only 110 pages, but it is spot-on. 
 Amazon is not always the answer.  I've been 
through the wringer here.  If Amazon lists a book but 
doesn't sell the quantity they want, I have found that 
it will cost you more in their charges to you than you 
will get for the book. 
 Are e-books the answer?  They can be and 
they cost the buyer less, but there's no guarantee just 
because you have little investment.  I've not tried 
this route because my titles are mostly well-illustrat-
ed how-to jobs, and buyers like to make frequent 
reference to them.  I hype them as "This belongs in 
your tackle box," and then I prove it. 
 I've been involved in the publishing of 23 
printed books and am working on a 24th.  The first 
one was as the editor of an archery/bowunting mag-
azine (ARCHERY WORLD) and featured bowhunt-
ing articles we had published in the magazine.  It 
sold well and had great reviews. 
  

“If you have a ready  

audience, hit them early  
and often…” 

 The book was my idea.  I wrote the query letter 
which my boss as publisher signed and sent to a 
book publisher.  However, I had to threaten to with-
hold the final edited manuscript and photos until my 
boss agreed to pay me what he had originally agreed 
to but wanted to back out of.  As I recall, his words 
to me, before agreeing that he had originally agreed 
to pay me for the extra project, were along the line 
of "I thought you would do it as part of your editing 
job."  
 The second book was a straight contract job 
I did for a flat fee.  It was an agreeable sum, so we 
both won.  It featured articles by members of the 
contracting group (Pope & Young Club). 
 The third book I was co-author with the  
archery gold medalist of the 1972 Olympics, John 
Williams.  I wrote it; he had the name and drawing 
power.  It was a contract job with a known book  
publisher.  It went into a couple of printings and a 
second language.  We all won on it. 

(Continued on next page)  
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How to Propose a Book - 
  
 The fourth through my 23rd book, I did on 
my own because I knew how and had a ready mar-
ket.  I won really big on a couple of them (nearly 
50,000 copies of each sold and still in print); I won 
reasonably big (12,000 - 28,000 copies sold on three 
or four titles (a couple of them still in print), and a 
couple I wish I hadn't published but which seemed 
like good ideas at the time. 
 The big loser -- I gave half of the print run 
to a state hunting agency to use in their hunter edu-
cation classes.  It was by a known author on a 
known topic (deer hunting), but on a specialized 
hunting arm.  Once a reader knew how to shoot the 
hunting arm, he didn't seem to care about the other 
part, maybe because there wasn't anything startling 
new in it and not specialized on any particular deer 
hunting technique. 
 I could oversee design and production be-
cause I had experience in those areas.  If you don't, 
do your research among printers and design 
houses...and watch your budget.   
   

“If you do a book on your 30  
greatest columns or blogs, have 

plenty of gravy on hand, because 
you'll eat a lot of them.” 

 Marketing and promotion.  If you have a 
ready audience, hit them early and often.  Sell ad-
vance copies at a special price; you may sell enough 
to finance your production and printing, or come 
close. This is one good approach to the hybrid pub-
lishing approach. 

  Topic-wise, the main suggestion out of all 
this:  
1) Make yourself first into a known and widely 

recognized expert in some aspect of the outdoors 
(or indoors, if that's your bag) so your name has 
a built-in public awareness of you and what you 
say should 'sell (but brutally honest with your-
self and do market research)';  

2) Definitely have an established market outlet or 
marketing plan, or both;  

3) Select someone who is a 'name' in a specialized 
aspect of a wide field as the named author of the  

book.  You will be the 'with Joe Schmoe' co-author, 
or a silent partner.   It helps if that 'name' author is  
still active in his specialty, as an occasional writer, 
or active seminar speaker, or appears on cable tele-
vision now and then, or does something to maintain 
public awareness/acceptance of his/her name.  
Somewhat like Annie Oakley did. 
 I had #2 (as Archery World editor and then 
as owner/producer of deer-and-turkey expos in the 
midwest) and #3 (all the authors I selected were well 
known and maintained high visibility, nearly all of 
them within some aspect of competitive archery or 
bowhunting).  Of the three ways to publish a book 
noted at the top of this article, I've done the first two.  
They helped me introduce the titles and promote the 
titles. 
 • If you do a book on your 30 greatest col-
umns or blogs, have plenty of gravy on hand, be-
cause you'll eat a lot of them.  Mom can enjoy them 
only within limits.   
 • Big question: How many to print?  Ask the 
printer where the price breaks are; 1,000 usually is 
too few, thus a high unit cost; 2,000 should see the 
first price break; 3,000 should see another price 
break.  The break at 2,000 can be substantial, and is 
a good jumping-off place.  Print-on-demand?  Unit 
cost is too high. 
 • B/W or 4C photos?  Your budget will tell 
you.  4C printing can be reasonable; B/W, of course, 
is best. 
  • Hard cover or paperback?  Paperback has 
a "hands on" feel and doesn't cost as much to print.  
Hard cover is too formal, in my humble opinion. 
 •  If you go the DIY route, what about a de-
signer?  (You need to do all basic copy and photo 
editing, but you should never do your own final 
editing.  As the author, you miss too many details 
that your mind sees but your eyes don't see.) 
   
 The designer/production house I use said 
this:   Speaking from a purely production and design 
perspective, here are the top considerations: 
 • Choose a production house based on past 
experience to ensure reliability.  You may need to do 
some legwork here.  If no experience, check around.  
Ask a printer or a design house. 
 • Ask to see design examples that should 
illustrate a good variety and range. 
                          
   (Continued on next page) 
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• Make sure that current production software is be-
ing used for printer compatibility (Adobe InDe 
sign and Microsoft Publisher are the current stan-
dards). 
 • Photo quality is important - the nicer the 
photos, the better the book (a good production house 
should be able to maximize image quality regardless 
of the source image file). 
 • Illustrations should be of proper resolution 
and quality - otherwise they should be rebuilt. 
 • Thorough, systematic proof reading of the 
final edit, in book form to eliminate errors.  (The 
finished version is delivered to the printer on a disk.) 
 • eBook compatibility for publishing on 
Amazon, etc. The top five eBook formats: TXT, 
EPUB, MOBI, AZW, and PDF (make sure you uti-
lize the right one to meet distribution requirements) 
   

“…the tighter the focus, the narrower 
 the scope, the better chances you   

may have.” 

  Here's what my printer said about finding 
a printer? 
 1. Contact a potential printer via phone or 
email. Many printers' web sites have contact forms 
you can fill out to obtain a quote.  (If this is  
your first-time printing effort, a book-packager such 
as Bookpublishing.com in Traverse City, MI is a 
nice choice and worth a call.) 
 2. When requesting a quote, give the follow-
ing basic information: Trim Size of the book,  
number of pages in the book, quantity you’d like 
printed, binding style (hard cover/soft cover). 
 After this initial round of questions and dis-
cussion of the type of book you're printing, the 
printer will be able to recommend both interior and 
cover paper stocks as well as cover 
enhancements such as gloss, or matte lamination. 
The printer can also show/send you stock and treat-
ment samples for you to review.  
 3. Payment will be discussed once a formal 
quote is sent to the publisher. That quote will have 
payment terms which are typically some amount of 
payment down and then the remainder of the pay-
ment prior to the shipping of the books or after 
proofs are approved. (Brand new smaller clients will  

always be 100% upon-satisfactory-finished-sample 
or shipment). 
 4. The format of the book being presented to 
the printer for production will vary depending on the  
printer. Check with your salesperson, as they can 
provide you with their prepress file preparation 
guidelines which explains how they need the files 
prepared and sent.  
 5. You’ll need to provide shipping instruc-
tions to the printer which clearly indicate where the 
books will be delivered and how they should be de-
livered. If it’s a small quantity, it can be sent via 
UPS/Fed Ex. If it’s a larger quantity, it can be sent 
via freight hauler. A freight delivery to a commercial 
warehouse with a loading dock will always be less 
expensive than a delivery to a residential address. 
  
(Author’s Note: The OWAA, in their recent virtual 
annual meeting, had a session on book publishing.  
If you're also an OWAA member and registered for 
the virtual meeting, you can get copies of of the book 
session (and all other sessions) at no cost.  If you're 
a member but didn't register, there will be a charge 
for a copy of the book session.) 
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Writer's block? Meet your 
friend: "Promoter Words.” 

Dave Barus 

Y ikes! It's Tuesday, at 10PM! The deadline 
is Wednesday, at 10AM! Ahhhhhh! Fear! 
Fright! Anxiety! In the lifeline of outdoor writ-

ing, we can be stumped for a story now and then. 
 You know, we're down the trail at the end of 
our long day, and there is a solid dead-end for time 
and fresh ideas. AND there is no tomorrow to start a 
totally new story, with research, and still meet the 
deadline. From my several decades of creative and 
technical writing experience, it's tough when that 
happens! 
 The "WALL" usually occurs when we're 
tired, didn't plan for some other activity that we 
knew was coming, and didn't outline a plan for a 
story in the days or the weeks before that we knew 
the story was due. What to do? I start with a virtual 
"slap to the noggin" and promise not to do that 
again, especially since the first time this occurred 
was about 30 years ago. I have learned, maybe not a 
lot since I still get into an occasional jam, it happens, 
but there are some things to share. 

“I actually keep a list of my 
new "promoter words" on a  

handwritten sheet of paper taped 

 to my writing desk.” 
  

 First, get a diversion immediately—no time 
to waste. My first choice is to read a thought-pro-
voking newspaper that offers creative and position-
specific editorials. For that, I choose the Wall Street 
Journal, there might be other non-outdoors commu-
nications that are enjoyable diversions for you. Find 
one. I never have time to simply peruse this great 
WSJ news source. I head for the editorial and view-
point pages, then read to enjoy for 20-25 minutes. A  
cold beverage helps. If it's winter, make it a special-
coffee elixir, you need to stay up, but you also need 
to remove the edge of deadline stress. You know 
what works for you. 
  

When your mind "gets into" the story of a proficient 
writer professing opinion on points of information 
that we might or might not have a life-slant on, our 
brain tends to turn on at another level of expression 
and understanding. At least mine does. I read it once, 
then one more time, now go back and slice out de-
scriptive words to add to my brain that might be 
unique. These words are my "thought promoters." I 
actually keep a list of my new "promoter words" on 
a handwritten sheet of paper taped to my writing 
desk. Those are new promoters. The long-lasting 
thought developers are entered into a separate orga-
nized those things that we value. 
 Over the years, this list is several pages 
long, there are adjectives and nouns too, and those 
can be used in the outdoor sense of story-writing and 
adventure-thinking. 
 In the next 10 minutes, I forget about the 
WSJ story I read and then switch playing fields to 
what is going on in my readers' world. The target 
audience. Are we writing about rain gear, elk hunt-
ing, walleye fishing, change of seasons, high-moun-
tain hiking, trout flies, bird watching, sunrise/sunset, 
backwoods camping, ice fishing, or catching pom-
pano on a Florida beach vacation? Is our audience in 
Minnesota? It a local, state, regional or national sto-
ry? Place the readership location as one primary se-
lection criterion for the story perspective. Is the au-
dience expert or general readership? It's important to 
not overextend details that are above the level of 
readership understanding. Most of us know the de-
tails of what we intend. Then I look at my promoter 
word list and find a starting point that might include, 
perhaps, some sensory information (sight, sound, 
touch, taste, etc.), or a string of catchy metaphors, or 
alliteration of sounds that start out with the same one  
to resemble each other (rhymes). 
 An outline forms for the topic; the opening 
begins to transform in our thought. Then I put the 
word list away to stay direct and straightforward. I 
often use strong verbs to offset my weak state of 
mind for such rush-deadline moments. Knock out 
the words quickly. Stop. Look away for a 2-minute 
diversion. Now go back, read your story out loud to 
yourself. You will see and hear whatever you missed 
immediately. Does it make sense? Are you laughin-
gat yourself? Was it supposed to be funny? Did you 
like it? Hope so, but no matter. You are done for   
Now. GO TO SLEEP. (Continued on next page) 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 Morning comes, get up, and go right to your 
friend, your laptop. Read your story aloud one more 
time. You will often discover that what you intended 
may not have resulted in what you wrote, but the 
morning solution will be immediately apparent. You  
 

know what to do. CORRECT. SAVE. SEND. 
 Nice going!  Your audience will love it, your 
editor will too. — [Dave Barus is AGLOW’s  Cra2 
Improvement Chairman and Managing editor at 
www.sharetheoutdoors.com] 
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T here is a very good popu-
lation of big walleyes in 
Lake of the Woods and 

they are a blast to catch.  Be-
cause of the slot limit set up for 
sustainability of the walleyes in 
the lake stating all walleyes be-
tween 19.5 – 28 inches must be 
released, there is a lot of releas-
ing going on.  Whether it is 
walleyes or other species of fish, 
big fish or little fish, if your in-
tent is to release them, it’s impor-
tant to better understand the steps 
that can be taken leading to the 
fishes best chance of survival.  
Planning for and understanding 
how to take good care of these 
fish and releasing them in a time-
ly manner greatly increases their 
chance of survival. 
 Right off the bat, fish 
survival will be better in shal-
lower depths of water and when 
water temps are colder.  Keep 
this in mind.  For instance, if you 
have a good walleye bite going  

in 36 feet of water in August, the 
mortality rate will be higher on 
release fish vs releasing those 
fish in 20′ of water or in colder 
water.  Consider catching a few 
and moving on to shallower 
depths. 
 The technique we use to 
catch fish also helps determine 
survival.  For instance, catching 
a fish on a jig typically means 
the fish is hooked in the mouth 
as you set the hook right away 
upon feeling the bite.  When us-
ing a live bait rig in which you 
have to let the fish “take it” for a 
bit, the chances of a fish getting 
the hook deep is higher.  When a 
fish has a hook that is deep, ac-
tually snipping the line off is the 
fishes best chance of survival vs 
doing surgery and ripping the 
hook out, regardless of how care-
ful you are. 
 There are a number of 
tips to increase the odds of a fish  
surviving when releasing it.  A  

main tip is plan ahead.  Have  
your needle nose pliers, jaw 
spreader, measuring board and 
camera all ready to go to save 
time.  The quicker you can land 
the fish, take the fish out of the 
net, remove the hook, possible 
snap a couple of pictures and 
release the fish back into the wa-
ter, the better. 
 It is important to under-
stand how to properly hold a fish 
not only for properly releasing it 
but also to minimize cuts and 
getting stuck.  Small fish are less 
of a challenge than large fish.  
Anglers will learn fairly quickly 
how to grab a perch or white 
bass and not get cut up by the 
sharp gill plates.  Sunfish anglers 
know the technique of smoothing 
back the top spiny fin.  And for 
those parts in which catfish and 
bullheads are popular, under-
standing how to navigate your 
hand around the two side and 
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one top fins that have barbed 
spines in them is important. 
 On Lake of the Woods, 
the majority of releasing in-
volves walleyes.  One way to 
hold a walleye is by the hard car-
tilage area in their gill area. 
Make sure you hold them by the 
tough cartilage that makes up 
their gill structure in their head 
area but do not actually touch the 
red gills in which they pull oxy-
gen from the water to breathe.  
Keep your fingers on the outside 
of their actual gills. Their gills 
are red and should not be 
touched or grabbed. Take two or 
three fingers and slide them 
along the outside of the gill area  
up into the tough cartilage of the 
walleye.   
  

“If the fish is really big, it 
will take two people to  

cradle the fish! “ 

When using this technique on 
fish over 10 lbs, try and support 
their body weight by placing 
your second hand under their 
belly and holding them horizon-
tally vs vertically. 
 Bass and crappies are 
typically held in the mouth as 
they don’t have sharp teeth and 
their mouths are inviting as they 
are big and easy to grab. 
 Pike and muskies are 
typically held within the hard 
cartilage of the gill area with one 
hand with the other hand sup-
porting the body weight of the 
fish horizontally if it is a big 
fish.  In the old days, it was 
common for anglers to hold pike 
by the eyes.  This is frowned 
upon as it will blind the fish. 
  
 Lake sturgeon, well, 
these can be huge fish.  Conse-
quently, it is important not to 
hold these fish vertically.  They 
are so heavy, internal organs  

and tissue can actually tear from 
their weight.  Remember, in na-
ture, these fish swim and live 
horizontally in water.  Holding 
them vertically can simply be too 
much weight for their internal 
organs to handle. 
 It is also important to not 
hold sturgeon by the cartilage in 
their gills if they are too big.  It 
can actually be best to have one 
hand on their tale as it is firm 
and easy to grab with the other 
hand supporting the body weight 
of the fish under its belly and 
holding it horizontally.  If the 
fish is really big, it will take two 
people to cradle the fish!  If you 
don’t need to bring the fish in the 
boat, some anglers will pop the 
hook out while the fish is in the 
water next to the boat or even in 
a net if using a net large enough 
to hold a big sturgeon. 
 Really try not to drop 
fish or touch touch their eyes.  
Dropping a fish can lead to ob- 
vious damage.  Touching their 
eyes can make them blind.   
 When releasing a fish, it  
is also important to try not to  

 

remove the slime from a fishes 
sides.  This is a protective coat-
ing against harmful parasites, 
etc., to the fish.  As many of you 
know, a couple of fish with a lot 
of slime is a pike or a muskie.  
Pike often carry the nickname, 
“slimer”, and for good reason. 
 When releasing the fish 
in the water, use more of a side 
by side motion vs forward and 
back to get water into it’s gills. 
Forward and back can actually 
drown a fish. Support the fish 
upright and slowly go back and 
forth until the fish makes the ef-
fort to swim on their own.  If the 
fish is tired out from a long fight 
and the process of being out of 
the water, it may take a few min-
utes.  Have patience, the fishes 
life depends upon it. 
 To find out more about 
fishing Lake of the Woods: 
www.LakeoftheWoodsMN.-
com; Lodging options: 
www.LakeoftheWoodsMN.-
com/Lodging.Video on handling 
walleye - https://lakeofthe-
woodsmn.com/effectively-re-
leasing-fish/
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Summer Adventures and Fishing 
in “Revival Mode” - It’s time for 
“SIZZLING FUN” in Chautauqua, 
NY! - Enormous Musky, Bountiful 
Walleye, Colossal Bass…and 
Plentiful Panfish - New York 
charter fishing anglers are back! 
The people, the economy, and 
the fleet of charter fishermen are 
back in business, especially in 
Chautauqua County. Hotels are 
open, vacation lodging is open 
(and some are 90% booked), 
fishing charter services are open, 
and the fishing has never been 
better - THE FISH ARE HUN-
GRY. 
 The NYSDEC manage-
ment staff studies show that we 
have about 110 million walleye 
in Lake Erie, the highest ever in 
the history of the lake. In sum-
mer, a large percentage of those 
walleye migrate to the waters 
just offshore from Chautauqua 
County! 
 Angler limits of 6 fish 
per angler per day (15-inch min-
imum) are common among all 
Chautauqua County access ports. 
The unique level of high quality 
walleye fishing offered in Chau-
tauqua County occurs because 
the deepest flats and drop-offs of 
Lake Erie are located just off our 
60-mile long shoreline. That 
makes summer walleye fishing 
here the absolute best when 
compared to other Lake Erie an-
gler access points. 
 Post spawn bass in Lake 
Erie are hanging tight to struc-
ture. The nearshore rocky humps 
hold the most bass, with the fish 
changing position laterally 
around the structure depending 
on wind direction and resulting 
eddy-currents.For Chautauqua 
Lake bass, the fishery is busy 
with anglers from all over the 

northeast, while offering solid 
fish from two to seven pounds in 
both bass species.   
 In Chautauqua Lake, 
wal leye , musky and bass 
(smallmouth and largemouth) are 
on the bite. Musky well over the 
50-inch mark have been landed 
in the last few weeks.   
 Hotels, cottages, camp-
grounds and vacation lodging are 
open all around Chautauqua 
Lake, as well as Bear Lake, 
Findley Lake and the Cassadaga 
Lakes of Chautauqua County. 
Website links and info, visit 
https://www.tourchautauqua.-
com/stay 
 NYSDEC fishing reports 
for Lake Erie/Chautauqua: 
http://www.dec.ny.gov/outdoor/
9217.html.  Outdoor Media Con-
t a c t : D a v e B a r u s - 
dbarus35@yahoo.com; Visitors 
Bureau Travel/Accommodations: 
https://www.tourchautauqua.-
com. 


New state forest maps help  
Minnesotans find summer fun 
 Eight new state forest 
maps from the Minnesota DNR 
feature recreation highlights to 
help Minnesotans find their per-
fect adventure. The maps, in 
print and mobile formats, are 
available for Bear Island, Big 
Fork, Burntside, Golden An-
niversary, Remer, Koochich-

ing, Smokey Bear, and White 
Earth state forests. 
 Users have two ways to 
get the new maps: 1) free Avenza 
App provides access to Min-
nesota state forest maps; 2) re-
designed paper maps with site-
specific details are available 
from the DNR Info Center. A 
PDF version of the paper map 
can also be downloaded and 
printed from the state forest 
webpage. 
 In addition to the maps 
for these eight forests, the DNR 
has recently updated maps for an 
additional 23 state forests. See 
the growing list of state forests 
with updated maps. Images 
available on the DNR media 
room site. 

Wisconsin DNR now allows  
limited group camping - Wiscon-
sin DNR began to allow group 
camping for groups of 50 or less 
with reservations on Monday, 
July 13. The DNR will also be-
gin placing camp hosts at state 
park campgrounds, and firewood 
is now available at select state 
parks. Special park operation 
conditions remain in place to 
ensure the safety of staff and vis-
itors. 
 Some changes campers 
and park visitors will experience 
beginning July 13 include: 
Group camping allowed at out-
door sites with a capacity of 50 
people or less, with reservations; 
Limited special events permitted 
with up to 50 people; Unreserved 
use of open-air shelters with ca-
pacity limits and provisions for 
social distancing. 

RESERVATIONS - Camping 
reservations are required before 
setting up camp and are accepted 
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by phone (1-888-947-2757) and 
online only; Same-day camping 
reservations are available by 
phone: 888-947-2757, and the 
online reservation system. 
 The DNR urges state 
park and forest visitors to do 
their part when visiting DNR 
properties. Visitors are reminded 
to practice social distancing of 6 
feet, refrain from congregating in 
large groups, travel only within 
your home communities and fol-
low all existing state park rules 
and guidelines. Visitors are also 
encouraged to wear face cover-
ings in situations where social 
distancing is difficult. 
 The DNR continues to 
receive the most up-to-date in-
formation and will adjust opera-
tions as conditions change. 
Please check with individual 
properties regarding changes to 
property operations.  
 For specific information 
regarding COVID-19 monitor 
the DHS website for updates,  
additional information can be 
found on the CDC website. 

2021 Wisconsin Bear Hunting 
Season Applications Opened July 
1 - Applicants are reminded to be 
aware of the new bear manage-
ment zone boundaries as their 
usual hunting grounds may 
change to a new unit beginning 
in 2021. State wildlife officials 
expect there will likely be no 
significant changes across zones 
A, B, C and D, and no zone 
changes for the upcoming 2020 
bear season. 
 The new zones are part 
of the Wisconsin Black Bear 
Management Plan, 2019-2029 
[PDF] developed by the Wiscon-
sin Department of Natural Re-
sources Bear Advisory Commit-
tee and approved by the Natural 
Resources Board in May 2019. 
The new bear management zones 

are designed to address bear con-
flicts and manage desired popu-
lation levels effectively. 
 To hunt black bear in 
Wisconsin,  hunter must possess 
a Class A bear license.    
Hunters may obtain a Class A 
bear license by:1) 
Being selected in the bear draw-
ing; 2) Participating in the Learn 
to Bear Hunt Program; or 3) Re-
ceiving a Class A bear license 
transfer via the Awarded Permit 
Transfers Program or through 
Deceased Customer Preference 
Approval Transfer [PDF]. 
 The application deadline 
remains Dec. 10, 2020. Contact: 
Matt Gross, DNR assistant big 
game ecologist Matthew.-
Gross@Wisconsin.gov. 

Track valuable tick data 
with mobile health app 
Why is it that some peo-

ple seem to come into contact 
with ticks more often than oth-
ers? How can I avoid ticks? Can 
the tick that has attached to me 
transmit Lyme disease? With the 
goal of helping people get an-
swers to questions like these and 
developing better strategies to 
prevent tick bites and tick-borne 
diseases, a team  

from the University of Wiscon-
sin, Columbia University and 
Michigan State University creat-
ed The Tick App – a mobile 
health app that both provides tips 
on how to avoid ticks and invites 
users to share information about 
their own tick exposure. 
 Coordinators are hoping 
people who spend time outdoors 
will use the app throughout June 
to share details (and photos) 
about ticks they see, where they 
were and what types of activities 
they were doing. Besides being a 
handy resource for outdoor 
lovers, The Tick App also gives 
people 18 and older the chance 
to help shape a research study 
through true citizen science and 
the contribution of daily “tick 
log” posts. 
 Download The Tick App 
here or through GooglePlay and/
or iTunes. You can also partici-
pate through the desktop version. 
 Questions? Send an 
email to TickApp@Wisc.edu or 
contact Jean Tsao, an associate 
professor in the Departments of 
Fisheries & Wildlife and Large 
Animal Clinical Sciences at Mi-
chigan State University, at 
Tsao@MSU.edu. 
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 Growing Up Grandpa 
Anthony Larson 

 My earliest memories of fishing with my 
grandpa are bullhead fishing on the Tomah area 
cranberry marshes. He would make 
these stink bombs (a concoction of 
oil and god knows what else in a 
pop/beer can then light them on 
fire) to chase the mosquitoes away; 
and somehow I'd get in trouble for 
knocking them over or poking at 
them with sticks.  I’m sure he and 
his friends caught fish; I'm sure I 
reeled some up too - but I don’t 
remember. Perhaps they were just 
as glad to have me out of their hair 
for a while. 
 Another memory that 
serves me well is fishing off the 
Lake Tomah Dam. We were older 
then - me, maybe late elementary 
school age; and grandpa needing 
help getting up and down the rocks. We were sitting 
on the dam - sunset drifting over the ridges, water 
like glass, stink bombs - things of the past, mosqui-
toes buzzing secrets in our ears.  
 I remember my grandpa’s tackle box: a few 
bobbers; rusty hooks; some Eagle Claw pre-tied 
crappie rigs still in their packages; Rapalas, a couple 
each (double jointed and regular); packages of Fire-
ball jigs with rubber minnows; jar of pork rinds, and 
a few beetle spins. 
 Grandpa - as I always knew him - was a lit-
tle shaky this night. He was frustrated that he 
couldn’t tie on a lure, so I had to learn. We put on a 
Fireball minnow and a bobber a few feet up for 
weight. I remember asking what I could use. His 
classic reply: "Sometimes you gottta just pick some-
thing and see".  
 I selected a beetle spin. A choice I would 
regret in a few casts. 
 Grandpa, an older and patient fisherman, 
caught crappies on his Fireball and minnow, the Ze-
bco reel making that familiar Z-z-z-zip sound with 
every fish. I was still undoing a bird's nest - payback 
for the sin of choosing a lure too light for the line. 
 Realizing my struggle, Grandpa already five 
fishes in, took the pole from me. He fixed the line 

and gave me a double-jointed Rapala, and assured 
me, “It's a little big for your pole but it’ll take the 
twists out”. 
 Back to the crappies. Me, not catching any;  
grandpa with a bunch in the bucket. We fished until 
my dad showed up, then we went to our homes. El-

ders skinning fish. 
 It was the last time I fished with my 
grandpa - he passed the following 
year. 
 Flash forward 40 years -I’m a 
grandpa now. I live to fish with my 
three-year-old grandson, Kaden. He’s 
been my fishing buddy since he was 
born. 
 I recently enjoyed a fishing outing 
with Kaden on the Dresbach dam. A 
guy next to us had hooked a big 
northern and excitement followed. 
After the fish was brought in and re-
leased, it hung out for a bit before 
eventually swimming away - but not 
before a certain, curious boy poked at 
it with a stick. 

 We went further down the wall, lukewarm 
Subway sandwiches and drinks in tow. Once we 
found a comfortable spot, we caught a mixture of 
bluegills and rock bass on Mini Mite jigs and 
worms. A barge came in toting a crane and other 
miscellaneous cool tools; so fishing had to come to 
an end in order to admire our new companions. 
 I think about the stink bombs, now #1 on the 
EPA hit list, I think about Fireball jig and minnows, 
now replaced with tungsten jigs and softer plastics - 
and the other things that changed; and the many 
things that haven’t.  The Tomah dam is still there, 
the cranberry marshes are still there, mosquitoes still 
buzz secrets in our ears, and grandkids still poke at 
things with sticks. 
 And there are all those things I learned from 
my grandpa: getting old sucks; the patient guy gets 
the fish; you never know until you try, and - com-
passion. 
 I’ve also learned things from my grandson: 
pockets are places to put cool stuff; poking things 
with sticks are fun; be fearless, and everything has 
its own wonder. 

—- 
Anthony Larson is a freelance writer/photographer special-
izing in the Driftless region. 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Registration for the  2020 Annual Conference is officially open! 
THE 64th ANNUAL  AGLOW CONFERENCE will take place at the Tree Tops Resort in beautiful Gaylord, Michigan Sep-
tember 14-16, 2020: Tree Tops Resort / 3962 Wilkinson Rd. / Gaylord, Michigan  49375 
SECURE LODGING: To receive the AGLOW group room rate YOU MUST CALL IN  your reservation to Tree Tops Resort : 
855-261-8764. 
SPECIAL RATE:  Ask for the special AGLOW conference rate: $89 per night. 
REGISTER FOR CONFERENCE AT:  aglow.memberclicks.net/2020-conference-registration. 
CONFERENCE ITINERARY/PROGRAMMING:  https://aglowinfo.org/events/annual-aglow-conference/ 

 The Covid situation has caused some real challenges in organizing our annual conference this year.  As a result 
you will notice that some things are a little different than in years past, while some have remained the same.  We are truly 
blessed to be working with Paul Beachnau and Christy Walcott at the Gaylord CVB and all of the folks at Tree Tops Resort.  
We are equally blessed to have the very best Corporate, Conservation and Tourism Members in the country.  Without their 
flexibility, understanding and financial support none of this would have been possible. 
 The conference schedule is about 1 ½ days shorter than normal.  It will kick off midday Monday and end Wednes-
day evening.  All of the excursions “off site” will be offered as Pre and Post Conference Trips on Sunday, Monday, Thursday 
and Friday of conference week.  The sign-up form for those excursions will be forthcoming in the next few days, separate 
from the conference registration form. 

COVID PROTOCOL - While attending conference activities we will adhere to whatever is current protocol in the state of 
Michigan.  Covid protocol has been somewhat fluid over the recent past and we will do our best to inform attendees of the 
current requirements in the days just before the start of the conference.   Whatever that protocol may be, 
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AGLOW Members Place Well in OWAA’s EIC Awards… 
 Congratulations to the AGLOW members who were among those recognized for their profes-
sional efforts at the recent OWAA annual EIC Ceremony. In fact, AGLOW’s Paul Smith received more 
awards than any other OWAA member in the “Newspaper” category).  

JEFF KELM -  
• Second Place, Radio/Podcast Gear-Technical, “New Developments in Hunting Blinds” 
• Third Place, Radio/Podcast Fishing, “Max Wilson: Tournament Walleye Angler” 
• Third Place, TV/Video/Webcast Gear-Technical, “Nelson & Pade Aquaponics” 

DAN SMALL -  
• Second Place, Radio/Podcast Fishing, “Mike Iaconelli on Tournament Fishing” 
• Third Place, Radio/Podcast Gear-Technical, “RipaLip University App” 

JONATHAN SMALL -  
• Third Place, Radio/Podcast Outdoor Fun & Adventure, “Kayaking Baha California” 

PAUL SMITH - 
• First Place, Newspaper/Fishing, “Fishing, Ice Safety Help Woman Tackle Her Grief” 
• First Place, Newspaper/Outdoor Fun & Adventure, “Hand-Lining in Belize Is a Link to the Past” 
• Second Place, Column 
• Second Place, Newspaper/Fishing, “Hand-Lining in Belize Is a Link to the Past” 

• Third Place, Newspaper/Hunting or Shooting Sports, “Tradition At This Deer Camp Includes Copper 
Bullets”

Cradled in tackle, Jeremiah Burish’s daughter, 
Evie, admiring locally LaCrosse-made Lethal 
Weapon Lures. The lure maker who sells them 
through his bait shop (Island Outdoors) helped with 
some excursions during the AGLOW Conference 
last year.
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