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 Editor’s Notes…

	 Happy New Year! If 2020 was the year of the long, 
dark tunnel, let 2021 be the beacon year for light at the end of 
it. 
 I want to thank all of our contributors who offer so 
much to the pages of our association’s newsletter. You all 
continue to rise to the occasion with spot-on articles and I 
can’t thank you enough. 
 I especially want to thank Dave Barus, 2020’s Craft 
Improvement Committee chairman. He’s a dependable, 
constant source of helpful articles on a wide variety of topics 
all designed to help us all be the best outdoor writers possible. 
Bob Holzhei, Kenny Kieser, Josh, Brandon, Capt. Mike and 
so many others, Thank you! 
 Board member, Nicole Stone is our new CI chairman 
and as such will be looking for ideas and input from our 
membership to share - Those articles are at the heart of the 
newsletter so I encourage you to contact Nicole with your 
suggestions, and willingness to pen an article or two 
throughout the coming year. You can reach her at: 
<nicole@nicolestone.com>. 
 I will also continue to hammer away at each of you to 
offer articles for both our quarterly HORIZONS and our bi-
monthy updates, BETWEEN. For our corporate members and 
destination marketers it’s an effective way to announce new 
products or programs to our entire membership - we’d like to 
hear about it. 
 The biggest challenge for most editors is to find timely 
and topical articles for their publication. As a professional 
communicators association, that should be a no-brainer effort. 
News, info or simply a “feel good” story, I invite and 
encourage you to send it to me: 
<tom@tomwatsonwrites.com> 
     

   —- Tom Watson
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Happy New Year 2021. Goodbye 2020. For 
many people of all ages and generations, 
last year was a challenge that saw person-

al lives and businesses suffer. Several AGLOW 
members and supporters personally endured 
COVID-19 illness. Some saw family, friends 
and community members perish, the virus often 
amplifying chronic conditions.   

 While 2020 is a year many will file in the 
“lost” category, we will keep looking forward. 
As the incoming president, I sincerely appreci-
ate the support of our board and officers and the 
vote of confidence from the general member-
ship.  

 Even with 2020’s difficulties, many mem-
bers remained engaged. Our colleagues kept on 
doing what they do best – communicating di-
verse outdoors experiences and wide-ranging 
conservation issues with readers, listeners and 
viewers worldwide. Together, we help shape 
and inform the outdoors experience. 

 Throughout AGLOW’s ranks, we have a 
stellar team. The officers and board members 
with whom I am privileged to serve are ener-
getic, forward-thinking, creative people. They 
are willing “heavy lifters” and prepared to lead 
us into the years ahead. If 2020 reinforced one 
thing, it is that we must innovate. The coming 
years will surely see further restructuring in the 
outdoor industry. How communication occurs 
across the industry and to/from constituents and 
consumers is also bound to evolve.   

 Our AGLOW leadership team needs to 
hear your thoughts and suggestions for moving 
the association forward. How can we improve 

services, enhancing our value to members in 
specific and the industry at large? How can we 
attract new, qualified participants to our world?   

As I noted in a separate media release about 
our 2021 team, I always considered the 
outdoors the biggest of the “big tents.” Our 
communication reach and potential, really, has 
never been wider. From traditional interests to 
emerging passions and pursuits, the outdoors 
represents a massive playing field.  

 AGLOW is blessed with senior members 
who possess generations of knowledge and in-
dustry members that are, simply, stalwarts. Fold 
in the enthusiasm and "fresh eyes" approach of 
new and potential members and we mix one 
creativity cocktail. I believe that, together, we 
can identify and generate new business and 
communication opportunities.  

 One thing the new year is bringing us is a 
fresh, updated look, in terms of a colorful and 
stylish logo. Vice President Chris Sebastian and 
the team that developed the concepts and 
themes did a superb job. I cannot wait to get a 
hat or a t-shirt! 

 Cautiously looking ahead, we all hope/
pray COVID-19 restrictions will be abated soon. 
Last year’s postponed conference in Gaylord, 
Michigan, at Treetops Resort was shaping up to 
be spectacular. I know the whole planning team 
will work to make the rescheduled conference 
there this September one for the record books. 
Gaylord is a magnificent base of operations as 
we fan out into the outdoors wonderland that is 
northern Michigan. Please plan on attending.  
  Thanks, again, for your support. Let’s 
make 2021 a terrific year. 
          — Respectfully, Ken Perrotte 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Happy New Year!  Let’s hope that 2021 sees us all getting back to normal.  By now member-
ship renewals are in full swing.  Many of you have already renewed for 2021.  Please re-
member to jump on the website and visit your profile and update any of your credentials that 

may have changed.  Keep in mind this is what other members see when they seek you out in the 
member directory.  Many times it is also what our corporate and tourism partners use to help make 
selections for story assignments and media camps.  If you need assistance updating your info, please 
do not hesitate to let me know. 
  I am charging into 2021 with high aspirations that the annual conference will be able to take 
place in Gaylord, Michigan this coming September.  I am also working out details for several media 
camps this year.  My hopes are to have at least six media camps before conference time.  Stayed tuned 
for details as they are all on hold until the pandemic restrictions have eased a bit. 
  The 2021 Executive Committee and Board of Directors will be introduced in this issue of 
Horizons.  I am very excited to see the wonderful group that has stepped up to take the helm.  I am 
anticipating great things to come in the following months from this talented and energetic group of 
leaders.  
 I would like to thank those leaving the board for all of their hard work.   I would especially 
like to recognize all of the thoughtful planning that had been given to the 2020 conference by Rae and 
Tim Lesmeister.  They had taken a very hands-on approach that began at the conclusion of the 2019 
conference in La Crosse and continued right up until it was ultimately cancelled.  It is truly unfortu-
nate that we were unable to see it come to fruition.  I am quite sure that our 2021 President, Ken Per-
rotte,  will tap into those resources with Rae and Tim as his planning begins for the 2021 conference. 
 The one thing that we were able to salvage from 2020’s anticipated conference activities was 
our AIC Awards Program.  The cost of putting on this program has continued to rise, and the support 
from our wonderful corporate members is what made it possible.  We owe a huge debt of gratitude 
especially to Clam Corp., Toyota, Ducks Unlimited and Al’s Goldfish Lure Co.  Without the financial 
support of these four corporate members, the AIC program would not have happened in 2020.  When 
you get the chance, take a moment to reach out to the folks at these companies and thank them, espe-
cially if you cashed a check or took home an award. 
 Cheers and let’s raise a toast to a happy, healthy and prosperous 2021! 

—- Mark Smith 
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2021 AGLOW Leadership 
President - Ken Perrotte, King 
George, Va. 
Ken Perrotte is an award-win-
ning writer/photographer and 
U.S. Air Force veteran. He is 
president of Kmunicate World-
wide LLC and manages/pro-
vides content for www.out-
doorsrambler.com, covering 
hunting, fishing, wild game 

cooking, travel and more. He has written the weekly 
outdoors column for the Fredericksburg, Virginia, 
regional daily newspaper, The Free Lance-Star, 
since 1997. For 19 years, he was an outdoors writer 
and outdoors gear scout for the Military Times Me-
dia Group (and its predecessor the Army Times Pub-
lishing Company).  
 In early 2015, he became the Conservation 
Field Editor for the National Wild Turkey Federa-
tion. Ken and his wife Maria were the wild game 
cooking columnists for Virginia Wildlife magazine 
for 10 years. He has had more than 2,000 published 
outdoors-related articles, with his work appearing in 
more than a dozen publications. 

Vice President - Chris Sebast-
ian, Ann Arbor, Mich. 
Chris is public affairs coordina-
tor at Ducks Unlimited, manag-
ing communications across DU’s 
21-state Great Lakes/Atlantic 
Region. With nearly 20 years of 
experience in journalism and 
public relations, Chris brings a 

passion for multimedia outdoors storytelling to 
AGLOW. A lifelong Michigander, he works with 
hunters and partner organizations to help DU con-
serve thousands of acres of wetlands each year in the 
Great Lakes region. 

Treasurer - Trent Marsh, Co-
lumbia City, Ind. 
Trent is editorial manager at 
SPYPOINT, and wears many 
hats in the outdoor industry. An 
award-winning outdoor commu-
nicator, he has more than a 
decade of marketing industry 
experience. As editorial manager, 
Trent blends his ability to create 

engaging and relatable content with plain-speaking 

product language, while still churning out content 
for various online and print outlets. 

Secretary - Karen Lutto, Boerne, Texas. 
Karen brings more than three 
decades of industry experience 
to AGLOW. She is owner of 
Hunter Outdoor Communica-
tions, a Texas-based public rela-
tions agency with international 
reach. The company has gained a 
well-earned reputation as a re-
spected, integrated communica-
tions company representing all 
corners of the industry. Karen is 

an avid outdoors woman that hunts and fishes all 
over the world. She has owned the company for 28 
years. 

Executive Director -  
Mark C. Smith, Culver, Ind. 
Mark was a long-time media and 
corporate member of AGLOW 
having served on both the board of 
directors and executive committee 
before taking on the executive di-
rector position in 2016. 

2020 Board of Directors 
• Chairman Tim Lesmeister, Dunedin, Fla. 

Freelance outdoor writer, photographer, ra-
dio, and television host. Columnist for Out-
door News and co-host of Outdoor News 
Radio. Past president of AGLOW in 2020. 

• Barb Carey, Oxford, Wis. Freelance out-
door communicator, licensed fishing guide 
and founder of Wisconsin Women Fish. 

• Joe Henry, St. Cloud, Minn. Freelance out-
door communicator, executive director of 
Lake of the Woods Tourism. 

• Josh Huff, LaPointe, Wis. Freelance out-
door communicator. 

• Josh Lantz, Three Oaks, Mich. Freelance 
outdoor communicator, owner, Sand Creek 
Media. 

• Mike Schoonveld, Morocco, Ind. Outdoor 
writer, Lake Michigan charter fishing guide. 

• Dena Vick, Little Rock, Ark. Freelance out-
door communicator. 
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Tim Lesmeister: “Thanks to all…” 

Everyone is hoping 2021 is going to be a better year than 2020 was. 
With the Covid many of the events we all love to attend were shut 

down and in some states lockdowns kept a lot of businesses closed so 
any social life was hindered dramatically. There is light at the end of 
the tunnel. The vaccine is here and by year end most who want it 
should be able to get it.  

One of the pastimes that wasn’t annihilated by the virus was getting 
outdoors. Fishing and hunting license sales were up in many states. 
Sporting goods stores were allowed to stay open and the shelves were 
bare by the end of 2020. Some of my friends who have never stepped 

out on the ice took up the sport of ice fishing. Here in Florida where I now reside, memberships in the 
Freedom Boat Club I am a member of went through the roof and my friends at The Tackle Shack said 
kayak sales were phenomenal. 

This has created opportunities for outdoor communicators. When new people enter the markets we 
serve it means they will be reaching for communication options to educate themselves not only on 
how to be better at the outdoor sports, but where to go to get the most from their new-found knowl-
edge. 

With that in mind I hope that AGLOW members can see the possibilities and take advantage of what 
this surge in popularity can do for them. The fruit of opportunity is heavy on the branches so pick as 
much of what is hanging low as you can. The times are ripe for those that have a vision and 2021 
should be an outstanding year for everyone. 

I wish to thank all who supported my presidency last year. Some big ups early and some big downs 
later felt like a roller coaster ride, but I appreciate all that was done to help get through the year.  
There is a great group moving into new board positions and your executive crew will be outstanding 
so don’t just hope 2021 will be a better year than 2020. Know it will. 

—Tim Lesmeister, Outgoing AGLOW President 
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On December 9, 2020 we lost an important 
Missouri outdoor writer and my longtime 
friend, Joel M. Vance, born in Chicago, 

Illinois on September 25th, 1934. 
 Some of you might remember his stories 
from the Missouri Conservationist, national 
magazine columns--generally humor, or some of 
his books including one of my favorites, "Bob's, 
Brush and Brittanie's." Vance started freelancing 
early in the 1960s and won numerous writing 
awards from the Outdoor Writers Association 
and the Association of Great Lakes Outdoor 
Writers.  
 I have always held a reverence for older 
outdoor writers, especially those that I read in 
my youth. Joel Vance was one of my earliest 
influences. He and one of his best friends, Bill 
Bennett, outdoor editor of the St. Joseph News 
Press chose to be mentors early in my outdoor 
writing career during the late 1970's and early 
1980’s. 
My first phone call with Joel was memorable: 
(Phone Rings) 
Me: Hello  
Joel: Hello, I’m Joel Vance 
Me: Well, I’ll be damned. (shocked that a leg-
endary outdoor writer and one of my heroes was 
calling me) 
Joel: You may be, but I’m still Joel Vance. 
 Vance served as president for the Out-
door Writer's Association when I served on their 
board of directors and one of the first presidents 
of The Missouri Outdoor Communicators. He 
was an elegant speaker that could captivate an 
audience. He, too, had strong opinions and nev-
er backed down when he was convinced of be-
ing right and he usually was. I loved talking to 
him. 

Except the day when I screwed up: 

(Phone rings)  
Me: Hello 
Joel: Kenny this is Joel Vance. Do you still feel 
damned? 
Me: No, my wife drags me to church. 
Joel: Good, you know, I read your columns 
through our Missouri Department of Conserva-
tion clip service. (Before the internet) 
Me: No, but I’m flattered that you do. 
Joel: I enjoyed your story about bass fishing 
with Porter Waggoner except for one thing. You 
spelled his last name wrong seven times in the 
story. Me: Gulp! 
Joel: Just remember, Babe Ruth once said, “Say 
anything you want about me, just make sure you 
spell my name right.”        
 Joel helped many of us get started and 
that included pointing out mistakes. This added 
attention was not mean spirited, but his way of 

Remembering Joel Vance 
Kenneth L. Kieser
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helping us improve. What could be more impor-
tant to an outdoor writer? He, too, was the first 
to compliment us when a story was well written.   
 He loved to hunt quail or grouse with his 
Brittany spaniels and was an excellent fisher-
man. I was fortunate to share some time afield 
with this great legend chasing bobwhites and 
fly-fishing for big bluegill. We shared many 
good conversations and a cold brew at writer’s 
conferences. 
 I hope there is a lake in Heaven where 
Vance is continuing his quest to catch red ear  
sunfish on his fly rods. Perhaps someday I'll not 
be damned and join him! 

 Editor’s Note: Kenny offered up several 
book titles authored by Joel Vance: “Bobs, 
Brush and Brittanie’s” / “Grandma and the Buck 
Deer” / “Billy Barnstorm, the Birch Lake 
Bomber” / “Tails I Lose: Coping with Bird 
Dogs” / “Autumn Shadows: Outdoor Tales of 
the Supernatural” / “Fats Waller, His Life and 
Times” / “The Exploding Elephant” / “Fish and 
Guests Stink” / “A Literary Weapon of Mass 
Destruction” / “Save the Last Dance: A Story of 
North American Grassland Grouse” “Upland 
Bird Hunting”] 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Natural Resources Foundation Elects Mark LaBarbera Chair 

T he Board of Directors of the charitable non-
profit Natural Resources 
Foundation of Wisconsin 

elected new officers for 2021-22 
at its November 19 virtual meet-
ing. The Board chose AGLOW 
Past President Mark LaBarbera of 
Hazel Green near the Grant/La-
fayette County line as its new 
Chairman effective January 1. 

LaBarbera served as 
Treasurer before moving to Vice 
Chair with current Chair Kristine 
Krause, under whose term NRF 
hired new Executive Director 
David Clutter, completed a $1.1 
million Evergreen Fund endowment campaign and 
finalized its strategic plan for the future. 

Located in Madison, Wisconsin, the Founda-
tion is a nonprofit 501c3 that was formed in 1986 as 
declining budgets severely compromised critical 
programs of Wisconsin’s Department of Natural Re-
sources (DNR). With the support of its donors and 
members, the Natural Resources Foundation of Wis-
consin has boosted private sector investment and 
involvement for Wisconsin’s lands, waters and 
wildlife. Its Wisconsin Conservation Endowment 
includes more than 100 funds valued at approxi-
mately $8.8 million. 

The Foundation embraces the power of pub-
lic-private partnerships; recovers species from the 
brink of extinction and continues to bring substantial 
financial resources and attention to priority projects 
of the DNR and other conservation partners. The 
Foundation also provides sustainable funding for 
Wisconsin’s most imperiled species and ecosystems, 
while helping citizens explore, care for, and protect 
Wisconsin’s natural resources. 

The Foundation also works to protect Wis-
consin’s natural heritage by supporting critical con-
servation work through its grant programs, offering 
opportunities for people to experience Wisconsin’s 
outdoors through its trips, and providing a means for 
people to help protect Wisconsin’s lands, waters, and 
wildlife. For more information, visit wisconserva-
tion.org.  

NRF’s LaBarbera-Vaughn Outdoor Heritage 
Fund was established in 2014 by LaBarbera and his 
wife Constance Vaughn LaBarbera as a way to give  

back to the state’s natural resources and fu-
ture generations. 
  Some of the goals 
the LaBarbera’s estab-
lished within the endow-
ment include : 
•Increase the public’s un-
derstanding, appreciation 
and sense of stewardship 
f o r n a t u r a l 
resources, America's out-
door heritage, and profes-
sional resource manage-
ment;  
•Increase game populations 
in Wisconsin;   
•Help Wisconsin’s Mac-

K e n z i e E n v i r o n m e n t a l E d u c a t i o n 
Center with outdoor education and skills 
programs and signage; 

• Enhance Wisconsin youth and adult outdoor 
sports education efforts including National 
Archery in the Schools’ Explore Bowhunt-
ing Programs, youth fishing, firearms safety 
and hunter skills training, and ATV and 
snowmobile safety training;  

• Help Wisconsin secondary education institu-
tions provide scholarships for student’s nat-
ural resource education, secondary institu-
tions outside of Wisconsin to provide schol-
arships for Wisconsin-based students’ natur-
al resources education; and 

• Support natural resources programming on 
public radio and public television in Wis-
consin. 

The fund will not be used to benefit anti-hunting 
efforts, hinders access to public lands/waters, or lim-
its shooting sports opportunities.  
  The endowment fund aligns with NRF’s 
public land management support for improving habi-
tat that game species and 
other wildlife need to sur-
vive. It also provides edu-
cational opportunities for 
youth and adults to learn 
how to hunt and fish, a 
major source of conserva-
tion funding here and 
across the United States.  
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The Media Request Form 
Bob Holzhei 

  

An increasing number of Convention and 
visitors’ bureaus (CVB’s) are requesting 
that prospective journalists fill out a “me-
dia request form,” following an inquiry to 

gather material for stories to be published. 
 This is an effective way to familiarize the 
CVB with a writer’s work.  Each time I receive a 
request, I am happy to fill out the form and also e-
send additional information to the visitor’s bureau.  
I’ve kept track of the information CVB’s request 
from me in a “media request form” and have incor-
porated the various ideas into a generic form that I e-
send back. 
      Common information requests include a 
request for a media comp., and specific destination 
information. The journalist’s name, address, phone, 
e-mail information, and a list of outlets the stories 
will be sent to are included.  Circulation totals of the 
various publications are often requested. 
 Specific information on what activities the 
journalist is looking for may include, interesting 
people, places or things as well as camping, fishing, 
hunting, tours of interesting locations for which the 
area is noted.  A timeline for a visit usually ranges 
from 3-5 days.  The topic of the story in my case is 
“outdoor travel and adventure.”  
      Estimated publication and broadcast dates 
are requested.  After I make an initial contact witha 
CVB and fill out the “media request form,” I e-send 
a biography, questions a CVB might ask a prospec-
tive journalist, and familiarization (FAM) strategies 
that work.  I request that the CVB respond indicating 

receipt of the information I have sent.  I’ve discov-
ered over the past year that only 7% of the CVB’s 
respond indicating receipt of biography, questions to 
ask, and FAM strategies that work!  Following 
through is critical! 
     As I receive visitor’s guide, look up the 
CVB’s website, I gather notes to complete a pre-
event story.  An on-line interview with the CVB di-
rector provides quotations to include in the story. 
     Upon arrival, an itinerary designed by the 
CVB director awaits at the lodging accommodation.  
As I enter the accommodation, photos are taken and 
my initial impressions are recorded on a cassette 
recorder to be transcribed that evening, and blended 
into the rough draft of the story. 
     At the end of each day, notes are tran-
scribed, a rough copy of the story is written. The 
next morning it’s proof-read, paired with photos and 
e-sent out to the CVB director for distribution to 
area media.  I also e-send the story and photos to 
regular outlets that publish my work. 
      I request that I receive two story clips of 
published work from the CVB.  I keep a list of sto-
ries in alphabetical titles, the name and date of pub-
lication, in a folder.  This allows me to track each 
story from submission to publication. 
    Many CVB’s and host properties use the 
published work in promotion of their business. 
     Has your CVB discovered a unique market-
ing opportunity?  If so, e-send the idea to me at 
bholzhei@gmail.com and I’ll include the ideas re-
ceived in a future article! 

Old Rakes, New Audiences - the Evolution is On 
Dave Barus 

Our garden and leaf rakes sit in the backyard shed. They’re rusty. At one time, we used those rakes to 
clean up in the yard. Today, lithium-ion battery-powered leaf blowers with 200 mph velocity get the job 
done in no time at all. Not sure the birds like the noise, but clean energy is part of today. Times have 

changed in many ways. Cleaning up my little outdoor writing office this fall, I noted sort of the same thing.  
 There they were: hardcover dictionary, hardcover thesaurus, hardcover vocabulary books, many books 
on better writing, other related titles, all with a nice thick dust layer on every top edge. (Continued on next 
page…)  
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 I have not opened any of these beloved assist-agents of old in so many years. Did once though, with 
my trusty Apple 2E in the 80s…with all 256K of RAM (random access memory).  
 Reasons are simple, like the lithium-ion world, our modern-day Microsoft WORD software has im-
proved to change the way we work and now includes a built-in spell checker, grammar checker, thesaurus, and 
dictionary. Above that, other new writer-help programs such as GRAMMAR (there is a free version, and an 
expert version ($140/yr.) can provide additional assistance with control of writing style, word choice features, 
the skill level of reader options (for the writer) and more. Such software and online writer-help programs pro-
vide new lessons to learn from and help us evolve toward new styles of writ 
ing. New software can help identify word-use redundancy and tense-control (present-past-future).     
 Bottom line, we can use the new tools to write and communicate more efficiently to a new audience of 
our choice (online, podcast, etc.). It’ll help with pen, pad and podium efforts elsewhere. We can write shorter 
useful sentences and longer sentences with more efficient details to explain a difficult point.  
 The new GRAMMAR software provides examples by rewriting sentences to learn from and consider. I 
found some of the GRAMMAR suggestions not always 100 percent correct in terms of what I intended from an 
outdoor columnist viewpoint but learned by noting the suggested differences. 
 Similarly, while many know this, some may not realize that WORD itself has a powerful built-in op-
tion to check spelling, grammar, and style. It’s free and part of WORD.  
To turn it on: 

1. Open a WORD file you already have, then click on the upper left corner where it says FILE. 
2. Look to the bottom of that column and see OPTIONS. 
3. Click on OPTIONS and a new menu appears. 
4. Click on PROOFING. 
5. Look down the page and see WRITING STYLE. 
6. Click on the down arrow in that box and select GRAMMAR & STYLE. 

  There you go. Just like sighting in a new scope. Two clicks to the right and your aim is “dead-
on!” Check it out. Keep your ink wet and your ammo dry. 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Mailing Visitor’s Guides: Step 1 
Bob Holzhei 

I regularly receive visitor’s guides from conven-
tion and visitor’s bureaus.  That’s the first step 
in marketing; without a follow-up on the part of 
CVB’s, I wonder if there are additional factors 

in marketing that convinces future guests to travel to 
an area? 
 Follow-up includes many 
things which can leave a lasting 
impression on prospective visitors.  
Mailing out visitor’s guides is a 
first step in marketing. Is a follow-
up survey included with the visi-
tor’s guide?  It could include 
prospective dates for travel and 
interest areas such as fishing, hunt-
ing, camping, sight-seeing or mu-
seum visits.  
 Many CVB’s regularly 
pass on contact information to their 
members so that the members can 
also send information by e-mail.  
Has anyone kept track of the effec-
tiveness of this approach? 
 CVB’s can offer more to 
their membership than just mailing out visitors 
guides and passing on contact information.  I re-
spond to information sent to me by the CVB.  I e-
send a biography, questions to ask incoming journal-
ists, and FAM (familiarization strategies) that work.  
When considering the travel restrictions across the 
United States, new challenges face CVB’s.  It is not 
a “wait and see what happens” scenario!  Innovative 
ideas in marketing must be explored. 
 Brainstorm innovative marketing ideas with-
in the CVB membership.  Does the CVB respond to 
requests from journalists or just pass the inquiries on 
to the membership. 
 Out of many CVB contacts this past year, 
only 7 of the visitor’s bureaus responded to the de-
tailed information I e-mailed back to them, including 
prospective dates for traveling to their area to gather 
material for future publication! 
 That’s less than 10%! 

 Many CVB’s maintain lists of journalist 
contacts divided into categories including print, ra-
dio and television contacts.  Press releases informing 
the press of upcoming community events are just the 
beginning. 

 The director of a CVB must 
wear many hats.  Promoting visi-
tor and business travel, which 
generates lodging reservations 
and the “bed tax,” a percentage of 
funds supports the convention 
and visitor’s bureau office, staff, 
and promotional materials. 
 Services are also provided 
including publication of visitor’s 
guides, welcome materials, itin-
eraries, and event planning ser-
vices.  A portion of the budget 
might be used for marketing and 
tourism grants to assist funding 
events. 
 Destination Marketing is 
also one of the many jobs of a 

CVB director.  Many organizations 
regularly invite a CVB to bid to host a future confer-
ence.  Out of the many bids received, the list is nar-
rowed to three bidders.  The increasing cost of bid-
ding a future conference places the CVB director in 
a precarious position. 
 What if the bid is not the winner?  The CVB 
director is accountable to the membership.  Many 
destinations have begun to offer mini-sessions limit-
ed to smaller groups.  That allows interested mem-
bers of the CVB to participate in mini-conferences.  
It’s a win-win situation for everyone. W h a t i s 
working at your CVB?  Send the ideas to me at 
bholzhei@gmail.com and a future tourism article 
will include those strategies! 
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MINNESOTA - DNR’s newest con-
servation officers set to hit the 
field  - As of the first of the year, 
12 communities across Min-
nesota will once again have full-
time, dedicated service from a 
Minnesota Department of Natur-
al Resources conservation offi-
cer. In addition, a new CO will 
join the Enforcement Division’s 
Aviation Unit as a pilot. 
 The 13 conservation of-
ficers who will occupy these 
previously vacant stations have 
spent the past year training in all 
aspects of public safety and nat-
ural resources protection. The 
new COs were selected from 
among hundreds of applicants 
and spent May to August at the 
Conservation Officer Academy 
at Camp Ripley. After initial 
training, they worked for 16 
weeks in the field with experi-
enced officers throughout the 
state. 
 There are 155 CO field 
stations across the state, each 
covering about 650 square miles. 
Once these new conservation 
officers are in their respective 
stations, 10 field stations in the  
state will be without full-time, 
dedicated coverage. 

MICHIGAN - New Lake Trout Bag 
Limit For Lake Michigan - Effective 
Jan. 1 - The Wisconsin Depart-
ment of Natural Resources 
(DNR) reimplemented a lake 
trout bag limit and season for 
Lake Michigan beginning Jan. 1, 
2021. The new bag limit and sea-
son mirrors previous lake trout 
regulations. The open season will 
now run from Mar. 1 to Oct. 31 
with a new daily bag limit of two 
lake trout. 

 The DNR assessed the 
regulations from 2017 through 
2019. Although 2020 data has 
yet to be tabulated, the data indi 
cates that sport angler lake trout 
harvest did not increase signifi-
cantly. There is no indication that 
new regulations would negative-
ly impact Lake Michigan lake 
trout populations. 
 Based on the positive 
Lake Michigan lake trout data 
and continued stakeholder sup-
port for revised lake trout regula-
tions, the DNR will be pursuing 
permanent regulations for lake 
trout, including a continuous 
year-round open season and a 
daily bag limit of five lake trout.  
 The pursuit of revised 
Lake Michigan lake trout regula-
tions will occur in early 2021, 
and if approved, would be im-
plemented by the summer of 
2021. 
 However, until perma-
nent regulations are developed, 
an open season from Mar. 1 to 
Oct. 31 and a daily bag limit of 
two lake trout will be imple-
mented on Jan. 1, 2021.  
 Contact: Brad Eggold, 
DNR Great Lakes District Fish-
eries Supervisor 

INDIANA Cisco fish populations 
listed as state endangered - As of 
Dec. 17, it is unlawful to take or 
possess the cisco species of fish, 
per IC 14-22-34-12, which pro-
tects state-endangered species. 
The change is a result of action 
taken last fall by the Natural Re-
sources Commission (NRC). 
Previously, this native fish was 
listed as a species of special con-
cern.   

 Cisco (Coregonus arte-
di) is the only native fish from 
the salmon family found in Indi- 
ana waters other than Lake Mi-
chigan and requires exceptional 
water quality to thrive. The 
glacial lakes of northern Indiana  
represent the southernmost ex-
tent of the species’ range in 
North America. 
 

  
 The listing of cisco as 
state endangered will prioritize 
and incentivize conservation ac-
tions in areas near lakes contain-
ing cisco to protect existing wa-
ter quality. Future cisco man-
agement will focus on collabora-
tive efforts with regional partners 
to preserve cold-water habitat 
through the application of best 
management practices (BMPs) 
that reduce the quantity of nutri-
ents entering the remaining lakes 
with cisco. 
 Information on cisco in 
I n d i a n a : w i l d l i f e . I N . g o v /
10438.htm.  

OHIO designates New State Fossil 
Fish - Dunkleosteus terrelli be-
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comes an official state symbol - 
Ohio Senate Bill No. 123 offi-
cially designates the fossil fish 
species Dunkleosteus terrelli as 
the Fossil Fish of Ohio. It joins 
the ranks of other state symbols, 
such as the Ohio Buckeye (state 
tree) and cardinal (state bird).  
 Dunkleosteus is the sec-
ond fossil animal and third geo-
logic state symbol to be added to 
Ohio’s list. 
 At an estimated length of 
up to 8.8 meters (29 feet), the 
fearsome Dunkleosteus terrelli 
was part of a now extinct class of 
armored fish called placoderms. 
It was an apex predator during 
the latter part of the Devonian 
Period, also known as the Age of 
Fish, about 360 million years 
ago. At that time, Ohio was lo-
cated about 30 degrees south of 
the Equator and submerged be-
neath an inland sea. 

WISCONSIN Waterfowl, Turkey 
And Pheasant Stamp Funding 
Project Applications Due Feb. 5 
 For many years, Wiscon-
sin's wild turkey, pheasant and 
waterfowl stamp programs have 
p r o v i d e d w i l d l i f e 

and habitat management oppor-
tunities, with efforts directed 
toward key species. With each 
stamp purchased, hunters, stamp 
collectors and conservation en-
thusiasts contribute funds direct-
ly to restoration projects that 
recharge groundwater, store 
floodwaters, reduce invasive 
species and restore critical habi-
tat across the state. 

 Stamp-funded habitat 
projects also benefit a multitude 
of other wildlife and the general 
public by improving soil and 
water quality, restoring wetlands 
and helping to control invasive 
species in wetlands, grasslands 
and forests. 
 These stamps bring in 
hundreds of thousands of dollars 
annually for species manage-
ment, including habitat manage-
ment, restoration, education and 
research projects. Every other 
year, at the start of each fiscal 
biennium, there is an opportunity 
for nonprofit, conservation and 
non-government organizations, 
along with local, state and feder-
al government agencies to apply 
for stamp funds. 
 The DNR’s species advi-
sory committees and Wildlife 
Management program’s leader-
ship select winning project pro-
posals through a competitive 
process. Funding will be made 
available for winning projects 
during the DNR’s 2022-23 bien-
nium, beginning July 1. 
 Eligibility information, 
project selection criteria, applica-
tion guidance and further infor-
mation is available at https://
d n r . w i s c o n s i n . g o v / t o p i c /
WildlifeHabitat/stamps.html. 

WISCONSIN provides Chinook 
salmon eggs for Indiana’s stock-
ing program 
 The Indiana DNR re-
cently received 168,000 Chinook 
salmon eggs thanks to a partner-
ship with the Wisconsin DNR. 
 Chinook salmon are 
Highly prized by anglers, Chi-
nook salmon make up a signifi-
cant portion of the fish stocked 
into Indiana’s Lake Michigan 
waters. Indiana does not have the 
infrastructure to spawn Chinook 
salmon, so the DNR relies on 
partners in other states for eggs. 

 Kept at Mixsawbah State 
Fish Hatchery, the Chinook eggs 
will be hatched and raised until 
spring 2021, when fingerlings 
will be stocked. 
 Hatchery managers refer 
to newly fertilized eggs as green 
eggs. Several weeks after fertil-
ization, the eyes of the salmon 
embryo become visible, signal-
ing the egg is viable. At that 
point, the eggs are referred to as 
eyed eggs. 
 Although Wisconsin 
harvested enough green eggs to 
meet Indiana’s egg request, an 
unusually low number of viable 
eggs has resulted in shortages. 
Wisconsin was only able to pro-
vide Indiana with enough eyed 
eggs to meet just over half of 
Indiana’s production goal of 
225,000 Chinook salmon. By the 
time the poor eye-up was deter-
mined, it was too late to obtain 
more eggs from any source, be-
cause the Chinook spawning run 
had ended. 
 M o r e i n f o r m a t i o n : 
wildlife.IN.gov/3625.htm; Media 
contact: Ben Dickinson / bdick-
inson@dnr.IN.gov. 

Boone & Crockett Club Launches 
Poach & Pay Research & Out-
reach Campaign 
 During the annual meet-
ing of the National Assembly of 
Sportsmen's Caucuses (NASC), 
the Boone and Crockett Club 
announced its plans to lead a 
long-term Poach & Pay anti-
poaching campaign.  Through 
Poach & Pay, the Club will work 
with state wildlife agencies, leg-
islators, and the judicial system 
to improve the detection and 
conviction of poachers and to 
ensure that the fines being as-
sessed for this illegal killing are 
in line with the value our society 
places on wildlife. 
 Poach & Pay, which re-
ceived initial financial support 

HORIZONS - JANUARY 2021  	 	 14

https://lnks.gd/l/eyJhbGciOiJIUzI1NiJ9.eyJidWxsZXRpbl9saW5rX2lkIjoxMDIsInVyaSI6ImJwMjpjbGljayIsImJ1bGxldGluX2lkIjoiMjAyMDEyMjguMzI1NzE0MzEiLCJ1cmwiOiJodHRwczovL3d3dy5pbi5nb3YvZG5yL2Zpc2h3aWxkLzM2MjUuaHRtIn0.tWUvAWwNjiSCwwDIbwr1E9T2LdQoAEADNA2JdeZFThU/s/1266413530/br/92440724034-l
mailto:bdickinson@dnr.IN.gov
mailto:bdickinson@dnr.IN.gov


	 ASSOCIATION OF GREAT LAKES OUTDOOR WRITERS

through the Bass Pro Shops and 
Cabela's Outdoor Fund, will in-
clude detailed research, a public 
outreach campaign to actively 
engage the sportsmen's commu-
nity against poaching, and the 
development of template legisla-
tion that could be carried in state 
houses to help state agencies 
fight wildlife crime. The Club 
also announced that it is actively 
seeking additional sponsorship 
from the outdoor industry and 
other organizations to help fund 
Poach & Pay research and out-
reach in the coming years. 
  In 2016, the Boone and 
Crockett Club conducted re-
search on the state restitution 
systems for illegal take of big 
game species through Phase I of 
the Poach & Pay project. This 
review found that 42  

 

“… largest, most extensive 
study on poaching that has 

ever been done 
 in North America…” 

states currently have restitution 
programs - many include trophy 
restitution - however there is lit-
tle apparent standardization of 
restitution costs, either within or 
among states.  
 The survey found that 
the judicial system often was the 
primary obstacle in convicting 
and punishing poachers. In fact, 
wildlife cases are disproportion-
ately dismissed, and penalties are 
often applied inconsistently. This 
suggests that there is a lack of 
understanding of wildlife laws 
and the perception that poaching 
is a victimless crime. 
 The next phase of the 
Poach & Pay research will be 
conducted by Dr. Kristie Blevins 
and Dr. Jonathan Gassett with  

the Wildlife Management Insti-
tute. Their investigation will as-
sess the barriers to prosecuting 
wildlife crime, evaluate the de-
tection rate and conservation im-
pacts of wildlife crime, describe 
the motivational factors and po-
tential deterrents that influence 
poachers, and provide solutions 
to improving prosecution and 
conviction rates, as well as a de-
fensible framework for poaching 
penalties. 
 The Poach & Pay re-
search will be the largest, most 
extensive study on poaching that 
has ever been done in North 
America.    
 The research conducted 
through Poach & Pay will be the 
first of its kind to use a modern 
statistical, scientific, and socio-
logical methodology to describe 
the complex issue of poaching 
and other wildlife crimes in 
North America. 
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The bush plane swerved between snow-capped 
mountains in the highest peaks of Idaho’s 
Selway-Bitterroot range. The pilot gently 

landed the craft on a grass strip where spring flowers 
emerged along the edges as the sun warmed the 
earth. Kali Parmley climbed from the plane with a 
friend, David. The two carried everything they need-
ed to survive on their backs. They were 26 miles 
from the nearest road—no electricity, no phones or 
computers save a DeLorme hand-held satellite 
communication device that allowed a brief text or 
S.O.S. call.  
  For the next few days they hiked hard. After 
an unsuccessful day Kali returned to a cold sleeping 
bag, a warm campfire and a rehydrated dinner. It 
was a good day. The fresh air and full-on exhaustion 
made for excellent sleep.  
 “There’s something about doing away with 
all the extravagances of life and sleeping on a blow-
up pad with a sleeping bag in a little tent on a side of  
a mountain. It’s dangerous and wonderful at the 
same time,” Kali said.  
 The next day they side-hilled up several 
miles, enduring treacherous inclines. From the high 
vantage point Kali glassed a bear, but it was at least 
a two-mile back-track. The two hunters nearly ran. 
When they arrived, Kali settled her breathing and 
created a lean-to shooting position with her back-
pack. She hurried to ready her Savage bolt-action 
chambered in .270, but the bear sauntered back into 
the woods. Kali thought her opportunity was lost.  
 She was leaning at a 60-degree angle glass-
ing the woods, marking the trees at 240 yards. Al-
most as quickly as the spring bear had disappeared, 
he walked back out. 
 “I didn’t even think about it,” Kali said. “I 
aimed and fired.” She dropped the black bear with a 
234-yard shot, the slope of the mountain on her left 
side and Kali left-handed. After trekking 10 miles, it 
was a moment of sheer exhilaration.  
 Back at the campsite, she sat on the side of 
the mountain with a book, though she may have re-
read the same page more than once. It was a moment 
within a moment. As her body calmed down, ex-
haustion crept in—in a rewarding way.  
 “Did I just do that?” she asked David as they 
hugged and screamed. Everything about the hunt 
was amazing. Kali was adamant to learn how to skin 
a bear, so David mentored her. Kali finished up with 

her field dress work, determined to pack the meat 
and hide out herself.  
 “All animals deserve my respect of field-
dressing or skinning it,” Kali said. “I’m adamant 
about gutting my own animals.” Loaded down with 
the bear’s hide, skull and meat, Kali trekked down 
750 feet to the trail with another two miles back to  
camp. It was important for her to do the heavy lifting 
herself.  
 Parmley grew up in a rural community in 
the country backroads of Ohio.  
 “Kids drove their tractors to school,” Kali  
recalled. “Hunting was normal around me, but in my 
high school years I never hunted.” Her grandfather 
raised English setters and entered field trials. He’d 
hunted in his youth, but perhaps because Kali hadn’t 
shown any interest he didn’t bring it up to her. She 
was outdoorsy in a dozen other ways.  
 [She soon] graduated from college and it 
was time to search for a job. She found one with the 
U.S. Sportsmen’s Alliance (U.S.S.A.). The U.S.S.A. 
is a non-profit organization that protects against anti-
hunting and anti-fishing legislation. She would run 
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the youth program and teach kids about the out-
doors.  
 “I was up front that I was an outdoor gal, but 
not a hunter,” Kali said. “They also knew I really 
wanted to work in the 
marketing and com-
munications depart-
ment, so I started with 
the youth program. 
When a job opened, 
though, I’d put my 
journalism degree to 
work there.” That 
stepping stone 
popped up, and she 
was soon revamping 
the U.S.S.A. news-
letter to a more mag-
azine-style publica-
tion. She updated the 
organization’s web-
site and worked on 
social media while 
growing in her videography skills. Most employees 
in non-profits wear many hats—Kali was no excep-
tion. There she realized her dream. 
 “I knew I wanted to be a magazine editor; I 
just had to figure out how to get there,” Kali said. “I 
had a journalism degree, but I was new in my work 
life.” She attended industry events such as the SHOT 
Show and the Professional Outdoor Media Associa-
tion (POMA) Conference.  
 And she got a puppy, a Labrador retriever 
she named Lincoln. Because of her family history 
and previous experience with dogs, she trained him 
on basic obedience.  
 [Brian] phoned the U.S. Sportsmen’s Al-
liance office and invited Kali and Lincoln for a day 
of dog training…. “He did so well,” Kali recalled. “I 
was really proud of him.” 
 Kali knew it would be a travesty not to train 
this eager dog to hunt. “What do I do?” she asked 
the more experienced bird hunters. “He needs more 
training.” 
 She picked up books and watched YouTube 
videos. She worked with Lincoln in her backyard 
with pheasant-wing-wrapped bumpers. Her Lab 
loved everything about it—it was all natural instinct 
for him. She was as hooked as the dog. 
 With friends who were more experienced, 
Parmley went on bird-hunting trips. The first was a 
do-it-yourself hunting trip to the Badlands of North 
Dakota.  

 “It was where Teddy Roosevelt’s ranch used 
to be,” Kali said. “I kept wondering if these birds 
were descendants of the birds Teddy Roosevelt 
shot.” They weren’t, as pheasants were introduced to 

South Dakota in 1898 
and North Dakota 
years later. Even 
though Teddy Roo-
sevelt owned Elkhorn 
Ranch from 1885–
1890, it made for ro-
mantic nostalgia in 
Kali’s mind with its 
rich history. “It was 
public land, camping 
and hunting. It was all 
awesome.”  
  Keeping up 
with his end of repre-
senting former Presi-
dents, Lincoln did a 
super job, too. Later, 
she took Lincoln to 

Colorado and both rock-climbed their way up to 
look for ptarmigan. There were times Kali wondered 
how she’d get her dog up and down some of the 
steep elevations, but Lincoln likes to work as hard as 
Kali. “He hunts every wild bird imaginable: sharp-
tail, ruffed grouse, ptarmigan, chuckar and, of 
course, pheasants,” Kali said. “He’s a natural.” 
 After Kali’s wilderness hunts with no roads 
nearby and no cell service, she knew she’d never be 
the same. “I had lived and breathed great adventure, 
pushed my body to pure exhaustion, slept atop 
mountains far from civilization, cooked fresh meat 
over an open fire and laughed into the night with 
friends,” Kali said. “I was a new person.” She’d 
done what she had wanted, which was to teach her-
self how to survive in the wild. She’d always been 
fascinated with Native American culture, how they 
lived and survived with skills for the wilderness. “I 
wanted that great adventure.” 
 Wild turkeys got Kali interested in hunting. 
And the field-day training with Lincoln got her into 
bird hunting. The do-it-yourself backpacking hunts 
are now her niche, for birds or big game—doesn’t 
matter. It isn’t about the size of the animal. Kali 
loves it all: the hunting, the backpacking and the 
adventure. If her dog is along, she’s even happier. So 
is Lincoln. 
 [Why Women Hunt is available at Amazon 
or at Wild River Press at www.whywomenhunt.com
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 German Precision Optics has proudly part-
nered with Kimber Rifles and HSM ammunition in 
supporting The Hunting Wire’s new hunter recruit-
ment series, “Hunting with Bob,” which tells the 
story of experienced hunters all across America in-
troducing first-time hunters to the hunting sport.  
  

Every company in our industry 
 needs to step it up to 
protect our way of life. 

 Kimber has kindly donated the use of a 
Model 85 rifle chambered in the under-appreciated .
257 Roberts – nicknamed “The Bob” by its fans. 
“Bob” is aptly paired with a GPO Passion 3-9x42 
riflescope and all the hunters are equipped with GPO 
RANGE-TRACKER handheld rangefinders and 
Passion binoculars during their hunts. 
 For this series, hunting mentors from across 
the United States are paired with an individual that 
has never hunted before and is taught fundamental 
skills like hunter safety, how to sight in, animal iden-
tification and much more. “The Bob” and GPO op-
tics travel to each destination across the country to 
introduce these new hunters to the joys of this Amer-
ican heritage and allow them the opportunity to ex-
perience the unprecedented comaradery with a fel-
low hunter, the ability to take responsibility for one’s 
food and acknowledge true kinship with nature. The 
accounts of each new hunters’ experiences will be  
shared on the Hunting Wire. Be sure to follow at 
www.huntingwire.com. 

 “I purposely chose the .257 Roberts for its 
old-school appeal and mixed it with an ultra-modern 
rifle like Kimber’s 85 Hunter series. We then paired 
our hunters with GPO’s excellent optics. Kimber’s 
85 Hunter is a super light gun in a mild cartridge that 
doesn’t recoil much so new hunters aren’t intimated, 
but still works well on most Norther American 
Game,” said James “Jay” Pinsky, editor, The Hunt-
ing Wire. 
 Pinsky continued, “We have had our first 
success with ‘The Bob.’ Jesse Scott, 10-years old of 
Monroe-County, WV took his first deer with free-
lance writer, Larry Case. ‘The Bob’ is now in Al-
abama with a seasoned hunter and another first-time 
hunter and is scheduled to travel to Texas, Montana, 
Wisconsin, and Virginia so far.”  The series debuted 
in December. 
 “As a young boy I was fortunate to have a 
brother get me into hunting, but many kids aren’t so 
lucky. Every company in our industry needs to step 
it up to protect our way of life,” said Mike Jensen 
GPO, USA’s owner and CEO. 
 E d i t o r i a l C o n t a c t : K a r e n L u t t o ; 
karen@hunteroc.com; 
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Outdoor Edge® Introduces the 
RazorWork - Go from work to 
skinning with the push of a button 
with the new RazorWork from 
Outdoor Edge. This EDC knife 
features a replaceable scalpel-
sharp 3- inch u t i l i t y b lade

 
made from heat-treated and 
hand-finished, razor-sharp edged 
Japanese 420J2 stainless steel. 
This blade design transfers pow-
er directly to the cutting edge, 
offering 3X the cutting edge when 
compared to a standard utility 
blade.  
 Outdoor Edge’s Razor-
Safe system switches to a 3-inch 
drop point blade quickly, easily, 
and safely with the push of a but-
ton. The blade is seated in a 
black oxide coated steel blade 
holder, providing the strength of a 
traditional knife.  The handle is 
constructed from a lightweight, 
one-piece, non-slip Grivory poly-
mer.  
 Each RazorWork knife 
comes with two utility blades and 
one 3-inch drop point blade.  
 For more info: www.out-
dooredge.com.; Contact: Karen 
Lutto / karen@hunteroc.com 
HOC Website: www.hunteroc.-
com


Jack Spaulding authors new 
book: “The Coon Hunter and 
the Kid” - A heartfelt tale of a 
rural Midwestern boy’s journey to 

manhood and the lifelong bonds 
and lessons learned on the hunt-
ing trail. 
 Hoosier outdoor writer-
Jack Spaulding released his sec-
ond full-length book and the first 
in a series about life growing up 
in the heartland of the Midwest in 
the 1950’s and ‘60s. Edited by 
Jacci Barnes and illustrated by 
Katie Barnes. 
 “In writing this book, I 
have shared a great deal of my 
life as a young boy growing up in 
a small town….blessed to be sur-
rounded by so many good peo-
ple.  
 It’s been said, “It takes a 
village to raise a 

child.” Never has the saying been 
truer than in describing my life 
growing up in Moscow, Indiana.  
A lot of people cared for me, and 
the influence of my neighbors 
molded me into the man I have 
become.  Few were more influen-
tial than an old coon hunter I 
called Pappy.” 
 About the Author -   
Jack Spaulding is the author of 
the syndicated outdoor column, 
Spaulding Outdoors – The Inside 

on Indiana’s Outside - featured in 
over 30 newspapers and publica-
tions locally, regionally and na-
tionally. 
 Other works available on 
Amazon: The Best of 
Spaulding Outdoors - Jack’s 
first full length book showcasing 
the best, funniest and most 
heartwarming stories spanning 
his lengthy career as an outdoor 
journalist. 
 Coming Soon: The 
Crick and the Kid  and The 
Best of Spaulding Outdoors – 
Volume 2. More information: 
jackspaulding@hughes.net or 
765-570-6701.  

Galco’s FLETCH Belt Holsters 
Many shooter prefer to carry in a 
belt holster with a retention strap, 
and Galco offers several holsters 
with a fast and easy-to-use 
thumb break, including the ex-
tremely popular FLETCH™!  
 Equally popular with law 
enforcement and lawfully armed 
citizens, the FLETCH is one of 
Galco’s most enduring designs. 

Its unique two-piece construction 
is contoured to the natural curve 
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of the hip, keeping all the molding 
on the front of the holster. This 
design offers significantly more 
comfortable carry and a narrower 
profile than an ordinary pancake 
style holster. 
 Hand-molded to fit spe-
cific handguns, the FLETCH fea-
tures a reinforced thumb break 
for security, firing grip accessibili-
ty for speed, double-stitched 
seams for durability, and covered 
trigger for safety. The FLETCH is 
constructed of premium saddle 
leather and fits belts up to 1 3/4" 
wide. 
 Galco’s belt holster prod-
ucts: galcoholsters.com; Mike 
B a r h a m - M e d i a & P R : 
mikeb@galcoholsters.com 
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	H  O  R  I  Z  O  N  S
	Happy New Year! If 2020 was the year of the long, dark tunnel, let 2021 be the beacon year for light at the end of it.
	I want to thank all of our contributors who offer so much to the pages of our association’s newsletter. You all continue to rise to the occasion with spot-on articles and I can’t thank you enough.  I especially want to thank Dave Barus, 2020’s Craft Improvement Committee chairman. He’s a dependable, constant source of helpful articles on a wide variety of topics all designed to help us all be the best outdoor writers possible. Bob Holzhei, Kenny Kieser, Josh, Brandon, Capt. Mike and so many others, Thank you!  Board member, Nicole Stone is our new CI chairman and as such will be looking for ideas and input from our membership to share - Those articles are at the heart of the newsletter so I encourage you to contact Nicole with your suggestions, and willingness to pen an article or two throughout the coming year. You can reach her at: <nicole@nicolestone.com>.  I will also continue to hammer away at each of you to offer articles for both our quarterly HORIZONS and our bi-monthy updates, BETWEEN. For our corporate members and destination marketers it’s an effective way to announce new products or programs to our entire membership - we’d like to hear about it.  The biggest challenge for most editors is to find timely and topical articles for their publication. As a professional communicators association, that should be a no-brainer effort. News, info or simply a “feel good” story, I invite and encourage you to send it to me: <tom@tomwatsonwrites.com>
	—- Tom Watson

